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Eligibility:
10+2 or Equivalent
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Dr. Bammanehar Lohia Avadh Universitv, Avodhva

ORDINANCE FOR COURSE O1F
-

Certificate in Business Adminizstration (First Year)
Diploma in Business Adminis ration  (Second Year)
Degree in Business Administration (Third Year}

H.H.A,

This Degree shall be undar the Faculty of Commerce & Management, [r. Rammananar
Lehia Avadh University, Avodhya (UF) and it shall be known as B.B.A, iBachelor of
Rusiness Administration ),

Thz course will be conducted on full time besis. The duration of full time course shall
extend over three years/six semesters,

The Degree of the B.B.A. {Bachelor of Business Administratien) of the Dr. Rummanobar
Lotia Avadh University, Avodhya (LP} shall be confoered on the candidate who have
pucsued Lhe preseribed course nl'.:ilu-;‘l_'; for not less than siv semesters extending over
three academic year and have pussed examingions as prescribed under the relevant
scheme

The total number of students to the B.B_A. (Becheior of Business Administration).

course shall be restricted 1o 120 scats (as per Universiry nerms),

Qualifization for admission i B.R.A. (Bachelor o Busiress Administralion] coursa is
Intermediate’ Higher Secondary (ie. 10+2) or its eguivaient examination conducted by the
any Beard or University incorpormted by law and recopnize by this Univers ty shall
ceenstitate the minimum requirements for admission.

The methed of tesching adopted shall be a combination of Lectures. Tutorials. Practical
which includes seminars, case discussion, student presentaticn, use of audic-visual aids,
computers et and credit shall be visuzlized az a vomcpencnt of Lecture {L), Tutorial(T)
and Practical{P).
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Eligibility:
10+2 or Equivalent
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5,

In each couirse of BR.AL (1, 10 L1 1V, W& V1™ sericster) there will be four leetures

delivered by the imzrral feculty on local area its aspects and its importance

The claszes of BBA cowrse shall be run in e Gcolly ol Commierce and Managameant
under the control of [ead of Departrment

There shall be examinaticn in exch semester as per the scheme of Examination and the
students shall be mequired to appear in every suhject as specified in the course structure of

Sath e ester.

£ : : £
Paper duration: | Each compulsory v elective paper shell be of three hours duration, the maximam marks

3 hours

12

gllotied tor cach paper shall be following
l. b nd semestor examination =73 marks

1.  Irermal asscssment= 25 marks

. The permission w appear in semester examination shall be srarted 1o such students only

who have fulfilled the attendance requirement of 73% in euch subject as per University
riles

There shall be sumimer training project repoit presentation ond vive voce in BRA Part 11
(V" Semester) of 100 marks and Comprehensive Viva-Voce in BBA Part 111 vV
Semester) of |00 marks. This shall be Compulsary Gor all the sedents. Viva Voce will be

cenducted jointly by External and Intermal Txaminer and maximum of 1 Marks,

13, Internship (Summer training Project) ol 6-7 week will be mandaters (or =ach stadent =t

Ll

the end of B.B.AL 1V semester and summer training project report will be submittad by
the students in the final year (V™ semester),

14. Passing marks in zach paper is 40% and aggregate is 30%. Buck paper is allowed oaly in

15

W pipers in cuch semester.
The permission o appear in semester examinction shell be granted to such candidates

only who have tulfilled the altendance requirement of 73% in each paper.

16, Rest of the rulewinstructions whichever is not menticned in this ordinance wil] be

followed s per National Educotion Palicy-2020: Admission/ Examination Related

Guideline for Gruduae’ Post Graduate Courses (Dated: 23-086-2002) adopted by D,

Rammanohar Lokia Avadh University, Ayodhya,
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Dr. Rammanohar Lohia Avadh University, Avodhya

National Education Policy-2020

Syllabus for

COURSE- B.B.A. (Dr. Rammanohar Lohia Avadh University Avodhya)
[ Year  Sem Subiject Part " Paper Paper Name Marks ™| Credit
| Code [I+E3*
| Coursg! A [ FOIDIOIT | Dusiness Economics I HI25+75) i
Paper-1 1 Basic -l'-‘L:.ml'n;lna 0025+75) | 3 |
Course! = A FOIOLOZT r!-.h. ness SEisles TF,.|T X 1
e =% I S S —
_I MpEies B “Prine iples of Managemenl ___I[:'L-{EJI":H 3
| Course/ A | FOIOI02T | Evsiness Ethics & Governance | 10025175 3
L. { Paper-3 : -
e I Camputer Applications [00(25+75) | 3
| Ca-curnicular Feod, Mutrilion and | lvyiene (€I
' "1 [ Wocanonal a0 i
| Other Foculty $1 4050k
= ) " Total 9 27-29
B [l Course! A | FOI20IT | Crepnizativnal Behaviour [OO25+75) 3 —]
FI1F|EF'4 LT =T s o L e L E—— L |
| B Buasiness Finance | LOOE35+75) 3
' [l Conarsey A | FOI0202T | ltuman Resource Development | I0{25+75) | 3
! Faper-3 e =
| £ .‘-’nﬂ-:ming Theory & Practices | 100{25+75) 3
L T Course A | FO10203T | Business Mathematics 102475y | 3
| Paper-6 — == =3 -
. B Advertising Managzement 1002547 5) 3
I . Ca=curricular | " First Aid und Heulh 100 R
1l | Vocational R B - W | B
L — .
Total B0 3|
AFTER SUCCESSFULLY COMPLETING 1© YEAR , CFRITFICATE COURSE 1N BUSINESS
ADMINISTRATION (46 CREDITS )WILL BE AWARDED

W
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ADMINISTRATION (92 CREDITS YWILL BE AWARDED

-'.l-. :

Year | Sem Subject Part | Paper Paper Name | Marks Credit
| | Ce (I+E)*
1] Courses i FOIQ301T | Managsment & (st 10025475 3
Paper-7 | Accounting R
B | Busingss Law I1EE-TE) 3
11T | Course/ A | FOIDIOZT | Production Management ' 100(25+75)y | 3
k = | . . S B B
| Paper-3 B Business Policy | 1H25+T75) 3
2 M| Course/ A | FOIO303 Ty -Business Communication | 1M25-T75) 3 L_,,!-
| Paper-9 — — Frsiser o
| i i m Business Environmen | O 25-T75) S|
| I | Co-curricular Human Velues wnd | (it N |
| Lovironmental Shedies i
111 Vuocational K 3 |
11| tther Faculty | ) s 3506 |
. = Total i)y 27-29 |
IV | Course/ A | FOTO401T Supply Chain Management 1OK23+75y | 3 I
Paper-10 - S
B | Research Methodolgy 10025735 3 |
IV | Course A | FOI0402T | Specialised Accounting 1N 25 73) R
Paper=11 - RN TV I T 5
e H Consumer Behaviour K2 3475) 3 [
bt IV | Coumsel A FOIC403T | Investment Analysis & IK23+75y | 3 |
Paper-12 | ] Portfolia Management B '
B Companv Law MK 23+73) 3
IV} Cu-vurrieular Pliysical Fducation snd Yoza | G0 2
[ 1Iv | Vocational 100 BE
Total |0 23
AFTER SUCCESSFULLY COMPLETING 2°° YEAR . DIP1LOMA 1IN BUSINESS
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| AFTER SUCCESSFULLY COMPLET

ING 3"YEAR , BACHELOR'S DEGREE IN BUSINESS

ADMINISTRATION (132 CREDITS )WILL BE AWARDED

*  Courser paper ho-2,6 9 and 12 of Semosrer-L 18117

apf frae own facalty

and MV can he o from oery

E = External Marks (To be given by Exiernal Examiner as proposad by Doard of Studiss)
| = Intemnal Marks (To be ,':'i‘r'l.'tr'| by Internal Examiner of the |}':‘l.fﬂ.l"lr['lfrlL-"{."i.!l“-.'..‘g-:'_'

III i) II" I'III

Vear | Sem Subject Part | Paper Paper Name Marks | Credil |
8 Code (I+E)" |
| V | Course/ A | FRIOADT | Income Tax QD 25+73) 3
5 Paper-13 Marketing Communication lli']ﬁ[_.?:':- +75) 3
|V | Coursel Fit10502T | Cntrepreneurship & Small [O0[25+75) -
Paper-14 . Business Management ] -
| H Sales Managemaent LO0[25+75% 3
4 [V ':'_'l:mr:-:m'_ A ‘__,!TI]D:E-I:IET Industrial Relations & Lobour k[]ﬁ[;;;jt?j.] i
Paper-13 Laws _
5 E! Coimpany Accounts H025+T3) 3
Vo | Co-cucricular Anzlvtic Abllity ang Digital 10 2
= _ | Awareness . I
L) F30504P | Swmmer Truining Project | 3
b= 5 i Repor Presentation and Wive- F0 '
| —— — .\I::ﬂ .-
Total Sk [ 23
W ol sy A FOIOGOIT | Project Management 1000254 75) | 3
Maper-16 e e —
: £ Goads & Services | ax 00(25-75) | 3
VIl | Coursed A | FOIOGD2T | Auditing W25 75) : 3
Papcr-17 e i -
P H International Trade 100(25+75) | 3
» VI | Course/ A | FOIOGOAT | Strategic Managenmen 0025475 | 3
Paper-i 8§ ey e = —
] I'ruining & Developmem H25+73) 3
VI Co-curricular : | Communicenion Skil and KT o |
I o Personality Developme:r |
' | Fuloe4l | Cemprehensive Viva-Vocoe |G 3
Total SO0 23 |
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Yeur

BBA: First Year Course Structure

First Semester

Sem Subject | Part Paper Paper Name Marks Credit |
_ Tl B (I+E)*

I Course A FOI0I01T | Business Econmmics LOO(25+73) 3

Paper-1 B | Basic Accounling 02547 3) 3

I [ Coursel A | FOIOI0ZT | Business Stetistics 00(25175) [ 3

) ST = E

Faper-2 H _ Principles of Management | O0(25+73) 3

I Courses A FOL0103T | Business Ethies & Goverpance | [O0[25+73) 3

pafer-3 T Ty S =

H Computer Applications H00[25+73) 3

1 Co-curricuiar | Fol, lutrition and Hygiens 100 2

1| Vocational 1G0 5
1 [ Other Faculty =8 = 160 4506 .
- |

Tuortal 200
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, :
Fropramme/Closs: Degree | Year: First | Semester: Tirsl

Course' paper-1 (A)

Course Cude: FOIOI01T Course Title: Business Foomam cs
Clourse nutea mes:

COUFse 5&2hs 10 pive detailed krowledgs abowd the subject mater by instilling therm basic idezs about
bsiness economics, The outcome of the course will be as faliows

To provide knewlsdge nboul business cconomics. To

provice knowledpe chout Demand Analysiz, To

{Petermine Production end cost analvsis.

(Lo Make aware with pricing and profit managemen, €
Credits: 3 ' Compulsary
Max. Marks: 25473 | hin. Passing Marks:
Total Noof Lectures-Tutorials Practicul (in bours perweekd L-T-P: 2-0-00
| ; e Mo, ul
Llwig Copics o, ul

The aim ol the course is 10 huild knowlcdge and vnderstanding business econamics among e studens. The

Imroduction o Business Econonecs: Nature and Scope of Business Economics, its '
relationship with other subjects. Funcemental Economic Tuals-Opportuniny cost [

S |

| Lectures
! Taetal=Tih |

[ 1 concept, Incremental corcept, Principle of time perspective, discounting prine’ple and | fi |
Equi-marginal principle. : = :
cemand Aratyais) Loncep. of Demand Zampl (s delerminants. Price, oone &cemp; |
n | Subsinution effects, Elasticlty of demend; mesning  lypes, measurement ard @ |
signiticance in maraaerizl decisions, Revenue concepls,
Loncept of femand forecasting andimethods of demand frerecmting, |
Production and Cost Analvais: Meaning, Produerion fusetion. Law ofveriasle
U1  proportion and laws of retum o scale, Vatiaus cost corcents ard lassifeaton, Cosi . [
output relationship in shorl run & longrun Cost curves, Loonomies and diseconomizs S
| ofscale, o s By =
Pricing: Muture of market, Types of mamezts and their characlenstics, Jricing under
different  market  structures—Pesfecl,  Maneoaly,  Oligopoly  and Muonepelistic
IV | compelibon, Price discrimiaaien under monspaly eompetition. ”
Profit Management & Inflaiion: Prodt, Functions of profis, Profit masimization. Braak 4
. even analysis. Elemertary idea of Inflation
sugpesied Headings:
|, Varsney & Maheshwart, Munagerinl Economics
2. Mete Paul & Gupla, Managerial Feonomics: Concepts & cases
3. DN Dwivedi, Managerial Economics
4. D.C Huge, Munagerial Eeonomics
>. 5. Peterson & Lewis, Managerizl Economics
| Suggested Continuous Evaluation Methods: -
‘ I addition to the theoretical inpuls the eourza will be deli ered through Assignmens, Prosentation
Group Discussions, This will tnstill in student & sense of cecisivn makine ard practical keaming,
suggested eguivalent anline courses: Sy o P a
|_1-'unl'réf Suppesliuns: e e e et S 7 = =
N




FrogrrumredC lass: Dl:'l;ﬁ:i: | Yeur: First _ | Bemester: First
Course/ paper-1 (B)

Course Code: FINOTOT] Course Title: Basic Accounting
Course onleames:
I'he gim of the course is 1¢ build knowledge and understanding prirciples of atcounting among the students.
The gourse szeks to give detailed knowledze sbout the subject maner v instliing them basic ideas about
Accounting. The outcome of the course will be as follows —
To lritraduce abour Accounting Principles and other aspects of accounting. Lo provide
knowledge about rectification of errars,
I'omzke able about valuszion of stecks, To
make aware with share and Debenture.

I Credits: 3 = 5% | Com pulsory o
il Max. .":"]-:ii::_: 25475 bin. Passing Marks: "
Tolul Mo, of Lecwires-Tutorials-Practical {in hours per weeky: L-T-F: 2-0-0 B
Lniil Topics Mo, af
Lectures
N Total=140

Introduction: Meaning and process of necounting, Basic L&Emin_n:.vlug}- of accounting,
1 Difference belween accounting & book keeping, Importance & limitations of s
accovnling, Yurious users of accounting infosmation, Accourting Principles:
Conventions & Conccpts, _
Accounting equatisn, Dual aspeet of accounting, Types of accounts, Rules of debi
11 é credil, Preperation of Journzl and Cash book including hanking trensuctions, 1o
Ledger and Trial balance, Subsidiary books of accounts.
| Rectification of errors, Prepmation of bank reconziliation seterent, Bills of |
| exehange and promissory noles. |
| Valuwtion of stocks, Accounting weatment of depreciztion, Reserves and provisions, |
!_ _ Il | Preparation of tfingl acceanis abong with adjustment entrizs. B
v Issu_nz of shitres and debentures, lssue of bonos sha-es and right issue, Redemplion of
| mreierence shares and debentures.
Suggested Readings: -
1. Agarwal B2, Advancad Accounting
2. Chawla & Jain, Financial Accounting,
3. Clhukrmawarti K.8., Advanced Accounts.
4. Gupta B.L. &amp; Radhaswamy, Fundamentals of Accounting
3. Jain & Nirang, Advanced Accounts

oy

| Suggesied Comtinuous Evaluation Methods:

Invaddition 10 the theoretical inpuls the course will be delivered through Assignments, Presentation,

Girowp Discussions. This will instill in studen: a sense of decision making and practical learnng,
Suggested equivalent online courses: . oocvreeenn.., T TN A,

L Fucthor SUSPBRtIONS: ., .o: iiiss et ssmsnd caiaasaseoins ik aE i B T eyl e = === e




1
Programme/Class; Degree ¥ear: First | Semesier: First

Coursel paper-2 [A)

Coursc Code: FOIMOZT
Course outcomes:
The nim ef the course is 1o build Knowiedge and understanding of Business $tar 2ics among the student, The
coairse seeks Lo give defailed knowledpe about the subject matter by instilling thern basic ideas about Business
Statistics. The cuteome o the course will be as tollows
To provide knowled gz about basic concepts of Sratissics, To
provice knowledge megsyren| of central fendancy, Ta gjve

Course Tithe: Business .*:‘-m:ig'_i@r;

Cr’
an cvervizw of corvelation and regression analyeis. To make
able 1o know the sampling wnd probakilicy.
Credits: 3 - Compulsory
5 Mux. Murks: 2575 i b Passing Marks:
Tetal No. of Lectures-Tutorials-Practical (in hours per week): L-T-P; 2-0-0
Mo of
Tl '
Uit Topics Lectures
ezt == T el | Toral=30}
Intrndustion: Concept. ‘ITEIIL'II'CE._ gignificance & limit:ions of stnistics, Tvpes of data,
[ | Classificalion & Takulatjon, Frequency distribution & graphical representaticn. &
Meazunc: of Tentral Teadency MMean, Median, Mo ), Measures of Varwion '
n | ARange, Quartile Deviatjon, Maan Deviation and 3e.ndand Deviation), Signiticance g

& prozertics of & good measure of veriation, Measures of Skewness & Kunosis,
Caorrelation and Regression: Meaninp and types of correlation, Simpk correlation,
Scatter diagram methosd, Kerl Pearson’s CoeMicient of comelation, Significence of
I | coelation, Regression concepl, Regression lings, Regression equations and B
| Regression ceeffizien o ) -
Frobability: Concept, Events, Addition Law, Concitional Probabiiity, ‘Wulriplcation
Law & Buye's theorem [Simple numerical]. Fiobabiliy Unstibution: Bincmial,
IV | Poisson and Mormal. & [
Sumpling: Method of sampling, Sempling and nor sampling 2 rors, Tes chyosothesis,
= Type-1 and Tvpe-11 Errors, Large sumple 105ts
Suggested Readings:

Piupta, 3P, & Gupta, M.P., Business Statistics

2. Lavip, BRI, Statistics for Mimagement |

i. Feud, LE., Madem Elemenary Statistics

4. Elhance, DN, Fundamentdls of Statistics

4 Qupn, C.B., Introduction of Statistical Methods
Supgesrted Continvous Evalugtion Methods:
in addition to the theoretical inpuls the covme will be delivered through- Assignments, Presemiasion,

Group Discussions. This will instill in student a sense of secision making and oreetical learming.

':‘._-I.IEEL‘.E[Dd L'-l.||.i'.r.:1'|ur|l: onbing cowrses: :

Further Suggestions:

"




MrogrammedClass; Degrae Yewr: Firse | Semester: First
_ Ao L otk {

Courae! paper-2 (B)

Course Code: FOIOI0ZT | Course Title: Prinziples of anagement
—_— a . E e
iCourse auleomes:
[The gim of the eousse is to build knowledge and understanding about principles of maragemenl among
the student, The course seeks 1o give detailed knowledge about the subjeer mattar by instiiling them
bezic ideas abowt management. The outcome of the course will be as follows — To provide kiuwlec gz
ubout manzgement and 11s principles.

To provide knowledge about Maragerial finctions. |
To "-'ﬁkﬂﬁ'-'*;i_l"ﬂ with ranragement thinkers and Ureir guntribulions, £ .
Credits: 3 Compulsary
Max. Marks: 25175 Min. Passing Marss, )

Tetal No. of Leclures-Tulonals-Practical {in hoers per week ) L-T-P: 2-0-0

) ) Moo ol Leciures
Unii Topies Toknl=30 )

Introduzzion: Corcepts, objectives, nature, scope and significance of

| menagemed,  Cominbation  of Tawvler, Weber und  Fayol in i
manegement, Menagerment v, administration..

" Planning: Tonceps, ofjectives, nature, impetance and Timitaions of B

1 p-unning, planning process Concemt of Decisian Maki iz g s 3
HTIEOIRanee, Torr TIS. Lech I'|I"|I.I'"§ and Paess,

(Chpenizing: C 'JI'IE':F'L ohjzerives, nature of organizing, Types ol
"I Chrpanization,  Delepation of autharity, Authority and  responsibilig, &
Centralization and Deventral ization, $pan of Coatrol,
Dlrl:-..L.ng. Concept, principies & aspects of directing, Concept and ypes el
D.l-.trdinali'm Conecpt  of ieadershin, Supervision, Muolivinion and
v Cumrnmn-:anu 10
| Cant alling: Concepd, Principlos, Process ond Technigues of
Controlling, Relalivnship between slanning vnd controlling
| Sugpested Readin: g
| Pagare Dinkor, Principles of Manageme 1t
2. Prasad L.M., Principles ard Practice ol Janagement
1. Satya Narayen and Raw V5P, Principles ond Practica of Menggeren
4. Srivastava and Clunavealla, Management Principles end Practi; e
Suggested Continueus Evalvation Methods
In addition to the theorstical inputs 152 gaucse wi'l be delivered throusk Assignmenls, Presentalion, [
| Crroup Discussions. This will i nstill in student & s nse of degision making arnd pructical leurnine,
Sug":ﬂ:d equivalent ‘online courses:

Further Sugpestions:




[ Programme/Class: Degree Year, First Semester: Firs:

Course/ paper-3 fﬁ.}

Couise F:;L_:'!'._Z:Z FOIORT Course Title: _ﬁ-l:.!ul:z-'s Erhics ord Govermnance
Course guteames:
I'he aim of the course is to build knowledge and understanding Business Ethics among the student, The

course seeks 1o give dewiled knowledge sbout the subject manee by Tnatiifing ihem bas e ideas shout
Business Fihics, The oulcorne of the course will be as follows —

F'or develop undesstanding of business ethics and values,

To provide relationship between ethics and corporate excellence,

l'o grve an averview aboul Gandhien philosophy a.l'F*'!'.nr:mI responsibility. L
Credits: 3 . | Cnmpulsory
Max, "-1_ark-;‘. 8175 | Min. Passing Masks:
Total Ma. of Lectures- Tt i:‘l'-.‘:-F'|E:_'l_i|_': | (in hours per wees): L-T-P 2-0-0 .
[ | Na. of Lectires
Ini | £
Unit | Topics Total=30

| Introduction: Cor cepe wiml nwture of ethizs; ethizs, values and behaviour
development of ethics, relevance ol dAhizs and va'ues in bosiness, &
| ATEUMCNIS againsl business ethica.
| Wark Tife T Tndtan PRTasuphy: Indian ecos for work Tife, Tndian va.ues
11 [ L work r:lﬁr.:, Work-life belance, Cthos of Vedants in &
maragement, Hierrchism us an oeganizational value.
Relationship between Ethics & Corporate Excellence, Corporzte Mission
Satemenl, Code of Ethics, Orpanizaional Zulture, TOM. Gandhian
11 Fhilosophy of Wealth Manapement, Philosaphy of Trusiecship, K
Giarndaiji’s ¥even Cireatest Social Sins, Coocept of
knowlecgr management and wisdom managemeni.
| Corporate Social Responsibility-Social Resoonsinility of busness
v with respeet to different stakeholders, Arguinents for and against Soe s ]
respovsibility of business, Social Audit.
‘:!ggwltd R-uadmgs'
|, ®aur Tripat. Values &arp; Ethics in Managemens, Galpotia Publishers.
2, Chakraborty 5K, Human vilues for Manapers
3. MeCarthy, F.)., Basic Marketing
| A Fh:lll_r.ra_hm:.- 3.K., Eihics in Munugemert: A ".-"n:-:dan ic Perspective, Duford Uiiversity Press.
Suggested Continuces Evaluation Memads.; ]
In addition to the thearetical inputs the course will be delivered thre uph Assipnments, Preseniation,
| Group Discussions, This will instill in stadent a sense of decision making and practical leaming

"-.lggr:ﬁtﬂ-:: efuivilent online cousses: - =

F irther ‘.:-ugg-:a W
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Course outeomes:

[The airm af the cowrse 35 (o builld knowledae, undersanding Compuler Applicaitioms amang the shsdent, The
eourse seeks o give detuiled knowledige about the subject metler by instiiling G basic ideas about
Computer Applications. The cutcome of the course will be us follows -

To provide knowledege about computer and s applicaticn.

Lo pravide knowledge about com@anents and working on comauter. )

(T give an overview about software sysiem and Data base management.

Programme/Ciass: Year; First Semnester: Firs
Degree
Coursel paper-3 [(B)
Course Code: FO1OTU3T Course Tile: Computer Applicatioons

Crediss: 3 _D_:um_mlgrr}'
Max, Marks: 25475 = fdin. Pazsing Marks:
Totnl WMo, of Lectures- lutorials-Practical {in hours perweek e L-T-F; 2-0-0
= oo A i ol
Unit Fupics Lectures
Total-30

Computer; An Introdection, Computers In Business Clements of Computer
syster, Indian compiting Environment, Managsment of datz processing sysbens in |
I Business orgamzslions, Proprmmes development cvele, Sow chaming, Iopur K
Chalpul azalvsis
Programming Coneepl, Sofiware Developmen orocess.

Companents of & computer systemn, Qeneulion of eomputer and compuier
1 lanpuages, persoral  compoters  in Bosivess, PC-soflware  Packages,  An -

Intreduction 1o Disk, Operating svsiem and wirdows,
GLI, Other sysiem sofiwares,

Text Processing, soltware, Introducticn « spreﬂﬁhet softwars, creation of
sprendshest  apphowsion, Henge, formules, fumetion data base funciions in
11 spreadshest, Gruphics o spreadshest, rodes of dala processing, Report
feneration,

Presentation graphics, Creating a presentasion,

Computer software system, software developmean [_'utu:“l:s-u, fileg dasign & Report
design, Data files types, Master & Transacton fil-. Data Hierarchv & sp; dato |

file structerne, Use of files in Programming. |

¥ Relevance of Data base mamagement syslem  data hase manager, daly | ]
communication, nebworking, LAN &amp; WAN, Ke | Time Sharing, O line & off

line nrc.-aessing.

-J
|

Supaested Readings:
1. P. K. Sinha &amp; P.5inha, Computer Fundamentals, BPE Publication
2. ¥, Rajaraman, Computer Fundamentals, PHI
1. Tannenkbaum, Competer Applications and Networks
4. ' Brien, Management Infermation Systems
Sugpested Continuous Evaluation Methods:
In addition w the theoretieal inputs the course will be deliversd through Assignments, Presentation,
Group Discussions. This will instill in student a sense of decision making ard practical leaming.
Sugpested equivalent enline courses: E

Further F:l]ggnsﬁn ns!




BBA: First Year Course Structure

Second Semester

AFTER SUCCESSFULLY COMPLETING 17 YEAR , CERTIFICATE COURSE IS BUSINESS

ADMINISTRATION {46 CREINTS )WILL BE AWARDED

Yeur | Sem Subject Part | Paper Paper Name ~ Marks | Credit
- ) Code l {+FE)*
' I Course/ A | FUTG20LT | Organizational Behaviour | 004 25+735) 3
Paper— — —_— —
g B Dusingss Finance 1O 25+T5) 3 |
T H Coulet A | POI0202T | Human Resource ._vaclnf_ﬂler:l i 0O{25+T3) 3
i.l g T - = =
Aper= B Markezing Theory & Praclices | [00{25+73) 3
: T Course/ A | FOI0203T | Busines Mathemiatics 00 25+73) | 3 |
Paper-6 B Advertizing Munugement 10025+75) [ 3
_I_J | Co-curricular " First Ad and Health [0 -
11 Vocational | Llh 3 [
R L e S [ _|
I ) Tutal SO0 23 |

A



PFDM}S: E:gm; [ s F_il-_:_ ; B Fv,--n-r_-:-.'._-.:r: Secomd B e
Course! paper-4 (A) R
Course Code: FOIOZ0LT | Course Title: Orpanisaticrel Behavior =

LCourse o en mes;

Thez aim of the ecurse is to build knowled pe and undersinding of I:_':lr_:_l_u_niﬁa'_[i*:u nal Behavior among the
slucent. The course seeks W give derailad knowledpe abouot the subjcct matie * Ty instling them basicidens
about Drganisationel Behevior, The outcame of the course will be as foliows — To provide knowled pe cheut
Urgnpmisational Benavior, C
T provide knoweledge about individual and oroup bebavioor

To give anoverview aboul chunge in organizatios and QWL. -
Credits: 3 Compualanry

Max. Marks: 253473 Min, Tassing Marks:

Toral No, n’r l#ﬂ mes- T utorals-Practical [in hours per week ) LoT- P 200

Unmit Tﬂpl'ﬂﬁ- ;‘_-:‘..:I-r?.;:m*

Inroduction: Marre and scope of OF, Challen: pes and r|'||‘.l."||‘| =
1 tor (O0R, Orzonization Goeals, Mode's of OO, Ilm.atr of Gilobsat und {.l-lluml diversisy on 7
O, _ N
Individual Behovivs: eoncepr, Porsonalite, Perception and it: rete ir mdividual decizian
I naking, Learmizg, Motivation, 1lieranchy of ceeds Ueory, Theory X and Y 4
Mativetion- Hygiene theory, Vrocm”s "'«:|1|:-:'1*'-nuw ey, B _
Behavior Dhmamics: Inerpersons behevior, Commuon.calion, ] ramsact oe & | e
The Johari Window, Leadersaip, lis Treor es and prevailing leadersnaip stvles i Indian
Hi Organisut:ans, o
Group Behavior: Definition end classification of Groups, Types of Ciroup Sreigtures,
Group decigion makirg, Teams Vs Ureops, Contermporary issues in managng Leams,
Inler-group problems in oreanization: srocp dyvnamizg, Maragement of conflicl,
Management of Change: Change ard Organisational developmert, Resistance to |
(hiange, Approzches o managing :'Ig,-une.u el chenge, (panisational chfzctivernsss,
Iy I’Hgﬂn]mlmnal culture, Power znd Polifics in Organisation, Quality of wark ife, H_._.L,I::I]I 7
advances in OB,
5ught.5ttd Readings:
| Bennis, W .05, Organization Development
2, Brecch Islwar, Cragnaistian-The Frvmewsrk of Mancremens
3. Dayal, Keith, Qrganisational Dievelspment
. Skarma, RA., Ovganiaationl Theeey and Behavior
2. Prasad, |. M, Oraanisational Hehavicr
Euggﬂﬁted Cunlinuous Fvaluation Methods:
Inaddition 1o the theorerica) | inputs the course will be delivered through Assignments, Presentazion, Ciroup
Diseussions, This will instill in sudenr o serese of declelon meking and praclical learning.
| Sugzesied scuivalent vnlive courses: ...
Further Supgcstions:




Prosramme/Cluss: Degeee Year: Second Semester: Second

Course! paper-4 (B)
Course Code: FUIDACIT Coursz Title:  Business Finance |
Course putenmes:
The aim ol the course is to build krowled gz and understarnding of Business Finance amang the student. T he
jeourse seeks o give detuiled knowledge abown T subject matter by instilling thern basic ideas ahoo

iBusiness Finance, The outeome of the course will be as Tollows — [
(1o provide knowledpe sboan business finance and investment decisions |
Toprovide knowledge about Snancing and dividend decision.
o give an overview abour working capitel. .~ - ) £
N Credits; 3 | Compulsoty i
P, Marks: 25+73 - Miin. Passing Marks:
Tatal No. of Lectures-Tutwriuls-Practical {in hours per week): L-T-P: 20-0
; S Mo of Lectures
Luit Fopics Total=3i)
' [ Introduction 1o Business Finarce: Goncepl of Business Fnance and ]
Financial maragement, Finance unctions, obieotives of finarcial
1 management- Profitability vs, Shareholder wealth masximizetion. Time
Value of Money 1fump.'.-umli’s__-J!E;:_-_r.-p; MHecoun g i
Investment Decisions; Capilal Budgeting-Pavback, NPV, IR gl ARR
| metheds and theis practical app cutions.
[ Financing Decisivr: Canitalizarion Concept, Basis of Capialization, il =
11 sonsequencss and remedies o over and under capits hzation, Cost of _
Capital, WACT, Determinants of Capital structure, | apilal structne !

Lweorics,

Dividend Drecision Concept &amp; relevanze of divilend decision,
Dividend  Mogdels-Waler's, Gordon's  and WM Hypothesis, i
Lividend palicy-deierminants of dividend policy-
Management of Working Capial: funccntg_nfwu.-kin;: capital,
Approaches to the financing of current Assets, Maragze aont of diflsrend
i components of warking copital.
Supgested Readings: -
|. Maheshwari 8.W | Finuncial Management
4. kkan end Jain, Financial Management
| A Singh H.K,, Dusiness Finance
Sugeested Confinuous Evaluation Methods:
L adekition to the theoretical inputs the course will be delivered through Assignmenss, Presentation,
Group Liscussions, This will instill in student a sense of decision making and practical learning,
Suggested equivalent enling courses: - : i

m

L= g

‘ v

Furlher Hu_:':i:-:'sri ans:




}‘ Progremme(lass: Degree Year: Year: First Semester: Second

Course/ paper-5 (A)

| Course Code: FUI0202T ) Course Title:  Human Resouree Develosment
(Course ouleomes:

(T'he aim of the course is o build knowledge and understanding of Human Resource Development among the
::;:u.:l.cr.'.. The course seeks to give detalled knowledge aboul the scbject maner by instilling thern basic idets
iz.l:lum Human Resuurce Development. The outcome of the course will be es fallows —

!T'J pruvide knowledge showt HRD concepts and other aspeets, To

ruvide knowledpe choul potential appraisal,

Togive anoverview abofTes Erdchment and Quality circles. 7o £~

nake aware with human rescurce eccounting.

| Credits: 3 Campulsory |

| hde. Marks: 234735 Min. Passing Marks:

Toel Mo of Lectures-Tutorials-FPracticel {in b per weel): L-T-P: 20-0

: : Mo, ol Lectures
Unit Topies Total=20

HRL: Conpept, imporance, benefits and its distinetion from 1RM, focus
1 wl HRD System, Structure of HRD System, Rale of HED manpower.
Menagement Development: Cancept, need, manugement developmens
nvetnods,
| Potzaial .-".1;:-|_-r¢1:5u]: Concers, nead, a%ectives, methods and Obstacles,
1 Iraiming: Mean ng, si'e, pssessing reeds for training, orgenizing training -
progranimes, reining methads, evaluation of
| ramnng,
Jeb Dorichment; Concept, Principles, steps fior job entichment, hurdles in
Job eorichment, meking job enrichment effective, job and work redesign,
1Ll Cuality Circles: Concept, structuie, training in quality cirele, problam .
soiving wechnigques, role of managensent, trade uninn and L
cworkers, quality eircles in India.
HEA: Introduction, scoge. limitations, methods, Manugement of carcers
v Stress Management: Definition, potential, sources of stross, CONSENences i
of SIress, managmg stress.
Suggested Readings:
. Dipak Kumar Bhtlacharya, Human Resource Managerment
20 Arun Mosappa, Manasing Humas Resource
1. P_Subbha Rao, Essentinl of HRM and [ndusirial Belat ons
4. C.IL Memoria, Persoonel unugement
Suggzsted Comiruous Evaluation Methods: |
In addifion to the theoretical imputs the course will be delivered through Assigmnents, Presenzation,
| Crroup Discussions. This will instill in student & sense of decison making and prectical leaming.
suggested equivalent online courses: :

-d

Further Suggeslions:




e

PreerammeT | oss: Degree Year: Year: First - semester: Second
Course! paper-5 (B)

Course Code: FOINZ02T Course Title:  Marketing Theory and Practices
Conrse aulcomes:
{The aim of the course is o build knowled ez and understanding of Marketing management among the

student. The course seeks 10 give detailed knowledge gbout the subject matter by instilling thern basic
idews about Marketing Theory and Practices. The ouwtcome of the course will be as foll pws -

To provide know!edge aboumt Marketing Theory 2nd Practices,

(To provide know!edge aboul markel segmentation and marketing mex. To give

lan overSe% about marketin g research, S
= Credits: 3 ! Compulsory
Maox. Marks: 23473 | Min. Passing Marks;

Total Mo, of Lectures-Tulerials-Practical {in hours per week): L-T-P; 2-0-0

N, of Lectures

- Unit Topics Total=30
Introduction to Merketing: Definition, nature, scope &amp; importance o
I Marketing Managemenl, Core concepts of marketing: selling concepl
production concepl, modern marketing concept, socieal marketing. E;

Market segmentation: Concept, Bsls of segimentation, its Imporance in
11 merkzting Targeting: Concept. Tynes, Impomance: Mosilioning: 7
Cnamcep, 1|aierrlanL'::, Brand positoning, Repositoning.
Marketing Mix: Procuct — Product Mix, New Product develaprznl, Lvpes
of product, Produt life cycle, Branding and packaping, Distribution —
| Concept, imparance, dilTerent (ypes of distritution Cha=nels,
L Marketing Miy; Price - Meaning, objective, factors influsncing pricing,
micthads of pricing Promotion — Promotional mmix, toals,
oajectives, media selection & management ,
Marketing Research- Imporiance, Procoss &amp; Scope, Marketing i
1v Informetion System: Meaning, lnportance ard Scope, Consuemer : 7
Belaviour: Concept, Imperance and factors influencing consumer
= | Behaviour, B
Supgested Readings:

I. Philip Kotlar. Marketing Mgt (PHI)

2, Eazet, Walker, Stanton, Marketing

3 Rejan Saxena, Murketing Management
5ugf='n:5tcﬂ Cantinuaus BEvaluetion Medsods:
i adidition to the theoretical inpuss the course will be delivered thruwgh Assionments, Preseniation,
Giroun Discussions. This will irstill in student a sense of decision making und practical leamning.
Sugpested equivalent anline courses: )
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PeogrameeiClass: Depree Year: Year: Firs Sernester: Second

Course! paper-6 [A';

| Course Code: FOIO205T Course Tithc: F!-IH..'E‘H Ma h:m:tll"'

[Course outenmes;
I'he aim of the ecarse 5 to huild kneawledge and wnderstanding of Business Mathematics among the

st The course seeks o pive deteilad knowledpe about the subject matter by instilling tham hasic

[

idezs about Bosiness Mathematics. The autcome af the course will ke as follaws — To nrovide
krowledie shost M ethernasics and its wse in bosiness,

Fu make able sbout mashemarical caloulations,

To leam about Lhe use ul'm:'ll_l Uy u ..||-J citeulus i '-L';-"ﬁ':'.-.'-

Cradit: 3 Compulson

hlax. Marks: 25+73 Mlim, Passing hdarks:

Fotzl Mo of Lectures-Tuiorals-Practical {in hours por week s 1 ~T-* 204

M of Lectures

Uini Topics Tutal=30
| Malris: [ntroduction, Squire Meatrix, Row Marrix, Coumn Manix
[iagonal  Matris,  Mentity Matrix,  Addition,  Subimection omp
1 Pultinlication of Mareix, se of Marris in Bosines:, Mathematice
Inductinn. d
Ihverse of Matrix, Bark of Matrix, Sclution Lo o system of eguation
by the ad-joint matrix methuds & Guassian Elimination Method
Percenlipe, Ratie aid I-irupr}niur., Average, hathematical Serics- |
1} Arithirtane, Gewmetric & Harmonic, Simple Interest & Comoousd i
Imterest |
Set theory: Motation of Sets, Singleton Set, Finitz 521, lnfinite S, F,:||.-;f -
1 et Mull S, "!-ul'.l.'-\..‘:l, Priper Buhses Lniversal 5214 Union of 525, [Iniezd
seciion of %otk Use ofser theary in businzss, Meemmtation 7
& Cosmbinebion. _
Concepl of Dilferentiation and Integration, Maxima and Minimz in
v Differentiction, Application of Ditferent:etion & Intogration in Business iy

S
| Suggested Readings:

(Mo prool of theorems, £1¢.)

| Mehin &amp; Madnani, Matkematics for Economics
2. Mongia, Matheinatics fur Economizs
| 3. Famiruddin, Dusiness Mathematics
[ 4. Ha;..a»a-:han Pelatheimar s for r'r{LI.IIL'l_l_rl'II_"I'I'

Suggested Continueus Cveluation Methods:
[n addition o the thevretical inputs the course will be deliversd through Assignments, Presesation,
| Lroug Discussivns. This will instill in studertt a sense of decision making and pegctical leacning

&y l,l,uttd cqulvalcn: onling courses:

[ P



ProgrammeClazs; Dearee | Year: Year: First |_ Samester: Second
Coursa' paper-G (B)
| Course Coda: FOI0203T | Course Title:  Advertizing Manopemenl
(Course oulcomes: _ _
|l'|‘r|: aim of the eourse is 1o huild knowledge and understonding of pdverisement among the student.

i ‘The course seeks to aive detiled knowledue about the subiect matter by mstilling them besic ideas
about advertizing, Managemenl, The vutcome of the course will be as follows - To provide knowledpe
about advertisernent and s use in business.

Fo make able abour advertissment concept and its manzgemaent.

1!_.! e wbout the use of advertisenfert in business, ) L~
| Credits: 3 Compulson
Max, Maks: 2575 Min. Passing Marks:

Total Mo ofLe :'..wes-']'umr'r._-.l;-_I-racl!:al {in hours per waeky; L-T-P: 20-0

Unit Topics Total=30
Advertising: Introduction, Scope, imzorance in business : Rule of
advertizing W scoial and economie developrent of Indias Cthies
! and troths o Indian Acverlising. g

Integrated Communication Mix (MC-meaning. importance;
- I Communicalion meaning, importance, process, communicaion mix- b
components, role in marketing, Bearding-meaning, importaise o
adwvzrtising,

5 Prometional ohjectives impomance  detcrminstion of promotional
11 abjectives, satting cbjective DACGMAR; Advertising Bucoet impodtane,
establishing the budget- aporeaches all o ion of budget, :
Advertising Copy-meaning componenis types of adverising  copy,|
impartance of ecrsativity in adverising  Media planning importanze, &
siategies, medin miv— Advertising rescwrch — importance, esting
advertising  effectiveness murket testing  for  ads:  Internationsl
Lising-impartance, inlernational Vs loci! advertising,

Mo, of Leclures

-
=
;i
:
=
!

s
T wAdvestisipgand Promotion  George E. Beich & Michas! AL Deleh, T.MLH.
» Advertising Management, Concept and Cuscs ME..}E][& Slahan, ThH

» Advertising Management Rajeev Ratru, PHI
Supgestad Cortinuous Evaluation Methods: N
In adition o the theoretical inpus e vourse will be delivensd through Assignments, Presentatinn.,
Group Discussions, This will instill in student o sense of decision mak ng and pructicel leaming,
| Suggestzd equivalent online courses: i

o e ] b




sem

Subject

Il

Uloirsey
Papar-7

o F,Tﬁ'
Papar-2

EBA: Sccond Year Course Structure

Third Scemester

Faper
LT

FOLO30IT

Business Law

FUIa302T

| Husiness Policy

Coursgel
Puper-1

FOID303T

Cao-curricular

Wocational

| Other Fac l.]:r

Paper Name Marks Credit
(1 E)*

Manapement & Cost | [O0{ 25475 3
O0(25+75) 3
Production "-f'.ur'ugt:l:u.-r.lfr"': 02573 3
[(25473) 3
Business Communication [ 253473) 3
Husiness Snvironment | BDE25+75) 3
| O 2

Envirmmmental Studies
L0 3

Tl

L0

Qi




-
[

FrocramineC |pss: BRA

| Year: Second Semester: Thind

Course/ paper-7 (A}

- F{.‘-lllﬁc' Code; FOIO3UT] Course Title: Management & Cosl Accouniing [
Course vulcomes: The objective of this paper is W give the hasic know ledge about the Mz wgemen and
oSt ecoounting

f!*_:d_ita: 3

Mur. Mzrks: 25475

Compulsory

*in. Passing :.'r].\,l:k:-;:

Total Mo of Lectures-Tviorinls-Practical (in hovrs per week)y; L-T-

P: 3-3-0
€, L= M of
L it Topics Lernires
L . I'mtal=30)
Intreduction: Mearing, Nature and senpe of Management Accounting, Fungtions
| Relationship of Management Accounting, Finuncial Accounting and Cost i
[ phteounting ; -
Cost Accounting: Neturg ardd Scope of Cest Aceowr iling, Cast ¢oneepts and
11 classifications, Methods and Tachrugues, Installation of a Costing Svetlem; i
Accounting fu patenial, [ |:||_:-||| md Overheads
Frowinct Ces r| £: Single unit costing-preparatin: of cost sheet, Process costing,
(K1 ) ‘ i
| Comdract 1-_f=1' 18 (Elemeriary wurmierical prokb| Hms}
1
v Marginal Cost ing #nyd Absorption If'-,@nn-- Breek-even ang W5, -

Suggested Read ings:
. Mabeshwar M, Advanced P ellerrand Sclutions in Cost Account ng

4o Khan & Tair, Management Acoounting

g, Liupa, 5P, Monagemant Accounting

515.} ested Conlinuos Eviluition Methods:

‘H'I:ﬂ;Et'ﬂt'd r:qun'm il l..]'||II'|E EOLMSEs: e r |
I~l|r|||“r Suggestions:




_rr't't-!'ilE"-F'J."'C'I;ﬁx- HEA | Y ears Second sertesier: [hind

Coursc! paper-T (B)

Coiise Code: FOI0301T | Course Ticle: Husiness 1aw

Course vulcomes: The oljective of this paper is to give the basic know) ledge abaut the rules and
regulation of execution of Business

{.‘_rcd';r;: 3 Corpuiao e

Max, Marks: 25475 Min, Passing Marks;

Tetal Mo, of Lectures- Tutofeti-Practical (in hours per week): 1L-1-F: 32241

LInit Lopics

The Indian Contract Act 1872; Scope of the Act, Essential of A Valid
I (Contract, Agreement, Performance of Contracts, Breach of Cantract &
[Remed: e5, Luasi-Contract

The Sale of Good Act. I';:'H 1 Fonmation of Contract, Conditiong b
Warranties, Rights of en Unpaid Seller, Performunce of the Contract of Sale
The Megetiahle Instruments Act |881: Nafure and T'_x-p.;-s of nepctiahle
111 instrements, Megotation and Assigoment, Holder-in-Dueze Cowrse, Dishonour
n. Lhischarge of Mepotab e Instrament; Arbitration

e Clompanics Act, 1956 Mature and Type of Companies, Formazion ot
v Companies. Memerzndum and Articles of Assaciation, Prospectus, Shere
capital, Membershin, r1-:-,,1|||5-- did A inding-1p
Suggested Readings:
L. Avatar Singh, Company Law

4. Fhierpamywalla, 15, The _'\-.l_"'|=l|'_"‘|J1]|'_ [mareument Aot

d.  Ramaya A, A Guide to Companies Act

4. Tul-:_i_a SK, Business Law for Manasers

o

Suggested Continuous Evaluation Methods:

ﬁng.g-es p i::|u1-.'a=-|t|'|l onrling Cowerses:

Further Supgestions: J o

M, 0l
Leciurcs

Todal—30

o |

-

[




Frogramme{inss: BBA Year: Second Semesizr: Thire

Course/ paper-8 (A)

|
Course Code: FOI ':-["_l Course Titls: Production Management -
Course culcomes: The olsective of this paper is to give the basic knowledze abous the Praduction
Management in indasiry
) i)

Credits: 3 Compulsory : —
Mex, Marks: 23175 - Min. Passing Marks:
it Total No, of Leciures-Tutarials- Practical {in hours per week): L-T-F: 3-2-1 )
Eert £ M, of
Llreit Topics [ Estires
Foia|=10

Introduction  to Production  Manugemens: Histery  of  Production
Management; Uetinitions of Production Management: Production Process:
1 Production: The Hean of an Organizasion; Olbjectives of Production : 3

Mamgement; Scope of Production Managerient; lmportance of Technelagy
o im Pre 1|:Iu..r|-:-n i -
Concept of T orecesting: Purpose of Sales Forecasting, Basic Elements of
m Forecasting, Importance of Forecasting Objectives of  Forecesling, =
Classilication of Fosecasting ; Qualitative and Cuantitative Technigues c:.j‘ '
2 Forecasting !
Product Selection; Definitions of Produet Design and Development: Need for
i Product Design and Developrnent, Orgin of the Produst [des and Selecr on 4
from Yarious Altematives, Choosing among Allernative Produers, Modify ng ;
e the Fxisting Products, Scarves of Product _ N
Nature of Produztion Flan: e and Conreel (PPCY: Tyoes of Plans, Elemens
v ul Production Plarning, Stratepy of Prodet on Planning, Adgrepale 7
Planmire; Main FIH-\_[I{:-IIb af Prid |.'||:I:||.:l|| ]‘|.|'|1|||n rand O ._:.|||:||'-.. . | PC) [
Sugzaested Readings: ) )
| Production Management by Telsang Martond 8 Chand Publication
Sugpested Contimuons Evalcation Methods:
:at..,nr:at-,,d -:qL.l'-aI 1 aniime courses: ' |
R

Fu lfir:_r_‘wa?.g{emmng sy e S A |
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|_ Programme/Class: BEA l Year: Second | Semester; Thid

I T

Course/ paper-8 (B)

Course Code ]’U TEETT | Courss Title: Busiress Polioy |

(Course outcomes: The ohjective of This PUper 14 te rive the hasic knowledge abouot the bus: — Policy in |
business amd industry

Credits: 3 Compulisury
Max. Marks: 25475 Mir. Passing Marks:

L Tamal Mo. of Lectures-Tutorials-Practical fin hours .'F.q"ik:g.:_r;l-..ﬁ L-T-F: 3-21

“ua ol
it lopics Leciires
Toal=130

Introduetion: Nature & importance of Business Pelicy, Development &
Classification of Business I’ulhu' Meshanism of policy making
Kesponsibilities & Tasks of Top Mana tgement: Objectives of Busingss,
Churacteristics, Classification, Types of objoctives and their overal
' i I Cerarchy, Seing of objectives, Key arcas involved; Corporate Plinning;
Loncept of long term planning, Swategiz Planning, Matore, Process &
Jmportance
(Comporare Strategy Concepd, Co pOmEnts, Irnpuruncc and San:- ¥
111 'rD mulation: Concepl, Provess & Aftecting Factors. Strategy Eva uation: B
Process, Criteria, Environmental Analysis, Brsource Andlysis ===
Coneepry of Hxn-:n, rl‘:r|_.-r:» Evaluatinn of Synergy, Capehilil v ['refiles,
syneriy us a Component of Strategy & irs re! gvince
S rbcf.h_d Readings:
Cilues & Jaunch, Carporate Strategy
Hatton & Hatton, Siratesic M.:ut--f_!u 1enl
Christian, -"I'I"|I:|'5'._'l|'| Howsar Busines: Policy
MeCarthy, IninChiello, Curran Busiaess Policy & Straegy
5. Azhar Kazrmi, Business Policy
Suggesied Conlnuous Fvalistion Methods:

B

=

v

fad ol e

——

Supgested ﬂ'u‘lﬂn nt anline courses:

Further "-"..iEEI."-ulI 5
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L

ProgrammeCless, BHA | ¥ ear: Second Sezmesier; Third

Corse Code: FOIQMIT

Course/ paper-9 (A)

Course Title; Business Communication

Course ourcomes: The objective of this paper i to give te bosic knowledze about the Dusiness

Communication
Credits: 3 Compulsory
Miax. Marks: 25+75 | Mic. Passing Marks:

Total Mo of Lectures-Tutorials- P|3j$?ﬂu [ {ir howrs per weck): L-T-F; 3-3-0)

I it

€

[opics

Mo, of
Lecturcs
Tutal=31)

Introductien: Mezning and objective of Business communication, Forma of
Communication, Communication model end process, Principles of Effective
Cummunication

Lorporate Communication: Formal and laformal Commur ivation, Mevworks,
Grapevine, Rarriers in Communication, Groups discussion. Mook Imervisws,
Serninars, ndividual and Group Presenistions

It

including carrespondence with Bank and Insurance vornpanies; Oeal & Mon-
verbul communication: Principles of Ol Presenwation, Factors affecting
iPresentaricn, effective Presentation skills, conducting Surveys; Body

Lunguage, Para Languape, EMective Lisening, Interviewing shi.| Wriring
Resume, Letter and Applization;

v

Essentizl of effeclive Business lemers, Writing Important Business letters |

|

Maoderm lorms of communication. Taler-slicna communication, Cultural
sensiliveness and cultural context, Writing end prEEEnling i infernational
FInions

Sugpested [Readings

| Bapat & Davar, A Text book of Business Cor sepondence

2. Bhende DS Business Communication

3. David Berfo, The Process of Communication

. Gowd & Dixit, Advance Commercial Corresponderce

3. Cinrky J M., A Reader in Human Communication

Suggested Continuous Evaluation Methods: =

Sugsried SquivAIEn: ol soues '
ﬂnh__r_gué;t”r..ﬂ R T PP PPt R it
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i




‘roprammeClass: DA | Year: Second

R | hird

Course! paper-9 (B) !

_ Cuourse Code: F{'][:'J'Ll T Course Title: Business Eaviranment
Course outeomes: The ohjecrive of this paper is to give the basic knowledge shout the business
envirormend in industry

i Credits: 3 Comoulsory
Aax. Marks 25+75 - Min. Passing bl g ks,
Taral Mo, of LectufssTy towials-Prac: .'_"‘.‘1!_“” hours per weekh: 1-T-P- 3. f:-‘i
Mo o
Linn lopics Lectures
| ['otal=340
| Imroduction; Cuoacepl.  Significance and Components ¢l Business
| environrmest. Factor afecting Business Fovicosmers, Micro and Masrs b
| [Enviranmeot, ioe, ar—z - -
Leonomic Svstems: Capitaliam, Secialism. Commanizim, Mixee Econommyv- -
. Public Sector & Privade Ssoir !
Incustrial Policy-Brief historical |"i':":-r‘-|"‘::,'l. live; Mew (ndustric) puiicy of India, 1
111 Socio-economie implications of Liberalization, Privetization and i
G lobalization
© [Role of Government in Re gulation and Developmen: of Business; Monetary | ]
. and Fiscal Policy; EXIM Policy, FEMA; Overview of lilerstional Business
b Envirorment. Trends in World Traude: WTO-Objectives and rale ir i
mtermatienal frads - )

':-ch':hl..ﬂ erlingﬁ:
1. Francis Cherusilam. Business Envirorment

2. K. Aswatha pa, Busiress Exvirunment
Suppested Continuous Evalmlion Methods:

ﬁliﬂfﬂﬁ'd :quwal-e L online courses!

Farhar 'Eu*rb.:stmns' ' ' '




Year | Sem

1 [:l,:' il
i
1 -
2 v
[
| W

BBA: Second Year Course Structure

Fourth Semester

Subject , Part Faper |";i;|11.'.r- My Marks | E.-:'il'tll_'iii
_ | L Code | _ - (1+ k)"
Coursey! A FOIQ4C1T | Supply Chain Management O 25+753 )
Paper-14 _ e
H Research Methodolgy 100{25+75) 3
Course/ A | FOI0402T | Specialised Accousting 100(23+75) [ 3
Paper-1.1 —— e - . g 5
€ | B Consumer Behaviour € 0023 175) 3
1
Course/ | A | FOIO4D3T [ Investment Analysis & 00(25+75) | 3
Papce-12 L | Portfolio Management |
| B Company Law 0025475 §
! = ol PPL SELN (S S| W -
Co-curricular Fhesical Education and Yoga | ] 2
Yocational _l ] o T 3
| ] Total B
AFTER SUCCESSFULLY COMPLETING 27" YEAR , DIFLOMA IN BUSINESS
ADMINISTRATION (92 CREDITS JWILL BE AWARDED
- = = | .-. . ki =M TXT.
RS I
I| %} I"-. W " T
i e T ’
e ~4



| ; _ ]
Year Second Semester Fourth
Programme/Clazs; BRA

Course/ paper- 10 [A)

Course Code. FO 104017 | Course Title; '-|_|1|1 vy Ehain Management
(Course outcomes: The objective of this prper is 10 give the basic knowledp pe abowt the Supply Chain
Menagement for goods and REFVICEE =
- Credizs: 3 _ |7 Compuisory
Eui Max. Marks: 25475 € Min. Possing Marks: |
Fotal No, of Lectures-Tutorials-Practical {in hours per week): L-T-F: 3-2-1
Mo ol
Llnic l'opics Lecrures
_ 1 Totel=30
introducticn, Definiton of Supply Chain Manzgement, Evelulion of the
I Concept of Svpply Chain Masagement, Key Drivers of Supply Chein @
Munegement, Typolegy of Supply Chains, Cycle View of Supply Chain.
| Problems in SCM and Suppested Solutions
Intzoduct on, Thres Comp anenls of M, Demend Management. Demand
1 Forecasiing; Imtroduction, Supply  Management, Evoluton  of  FRP. 7
Loncept of ERP in SCM, Quick l{e:;wmc and Accurate Besponse Systom
in SUM, Use of Other Plasnin: Stralegies
LI Intrexduction, Understanding the Lenchmarking Concepr, Bencrmarking 5
Process, Renchmarking Procedure
, Intreduction,  Now Dt'-tlup nents  in Supply  Chain  Mane Ement, |
| Cutsourcing  Supply Chain Operations, Co-Maker ship, The Role of E-
I Commerce in Supply Chain Manzgement, Green Supply Chain 7
Management, Distribution Resource Plann'ng, World Class Suzply Chain
Management |
q'.I-Lg'.'."-'.rI:il.'I Readings:
L. Supply Chain Management by Michel H Hungu
2. Supply Chain Management by Sunil Chopra
‘Qllgy:httd Continugous Evalustion rl-*‘l.uda
Suppested '-':||J|'='E|-|'3I -:-nl fe courses: ' ]

Jurtlu:u S h__yt:llum i




ProcrammeC s BRA Year: Second | Semaster: Fooml

Course/ paper- 10 (B)

Lourss Code: FOIEA0TT Course Title: Rescasch Melhodolog '
Course pulcomes: The objective of this paper is fo give the basic knowledae aboul the Reasearch
Methodelogy ) :

Cradus: Lo pulscry _
Max: Marks: 2575 M. Passing Marks: _
Total ™o, of Lectures-1utorinls-Practical (in hours per week); L-T-P: 3-3-0 2
L= M, |__*;-F-"".-
L'mit Toeics [ecupes
M Toral=30
Introduction; Meamng of Research, Objectives of Research. [ypos off
1 Research, Research Process, Pesearch Probiem formulation; Research Design
I eatures of ¢ pood rescareh desien: Different Resench Designs:; Measuzemenl I
u Kegearch; Crat Ivpes: Fu*.-un.,._:;_ur Lrraor
I Sampling Design: Census & Sample Surveys; Steps in Sampling Design: ,
Tvpes of Sample des gns-Pr r'-h:|l'| 1|“-. & Nor 1“|_tl-,zb|lzw sampling. '
m Processing & Analysis of Data: Processing vperations; problems in Processing; 5

[Tvpes ul'nna"-'qw, Hypothesis Testing: Chi-square wesr, Z-1es1, t-test, F-rest,

Presentation: Tyiagrams; graphs: cliars. }-i.::prn writing: Layout -:.r Rasearch
v repurt; Types of Rtpn.'t:» Mechanisin of writing g H.-:-s.n:.m_h repoet,
Precautions for writing repor,

Iugpested Readings:
i SRR - ﬁurh.u:, Researeh Methodology
2. Banerper 5. and Roy Ramendu, Fundysentals of Research Methodology

.bu;.g-:-,h_d f"r:-mmu-_J.s. Braluation Methods:

‘e-ug,gcs:::d n:-wa.n et c-r.lm.. COUrEs:

burlh T "'qum:at O




PrograrmeC lass: BEA Year: Second |

""u.IIII siart Foar:

Course/ paper- 11 (A)

'r'-! Qi ts LJ1L |"r|'I'|il::I T £ OLIRE Fitle: Speciplised Aczoum |r.:
Course oulcomes: The |:-I1 ective of this paper is o give the busic knewiedpe azour the specialised
Acgounting !
Credics: 3 Compulsory
. Max, Murks: 25+75 Min. Passing Marks:
Tedal Mo Sl ectures-Tutorials- |"'FJIL1.I..LL| {in hours per week): L-T-P: [y
Ma. of
nit Fnprics Lesciurus
. Tatil=31
I phecounting of Mor-trading Instittions, Joint Venture and Consignmens s A
| N Accounts of Banking comparizs and General Insu RACE COMpRnies K
i Dicpariment accoum and Branch accounl Accounis related o 1ire Purchase ]
| and [nstallment payment ransactions, Rovalty Acceunts ;
['nrlllt.hhl_.‘.- Accounds Fimal Account, Recorstiiution af Partnership Sirms:
v admission, redirerment und death of & parmer, Dissolution ol Partnership 7
(Excluding inzalvency of Partner]
Supapested nl:ﬁ.,hnyb_
Apgerwal, B.L., Advaneed Acconnting
2. Chawla & Jan, Firancial Avcomting
3. Chakrawani, K.5,, Advences Azcounis
4. Shukla, M.B., Financial Analvsis ard Rosiness Forccasting
3. Jain & Maranag, | Advuncad Accounts
5-L| ested Continupus Evalugtion Methods:
(Bugmes u.rl l.'.!l.|l'..I'.-d.|EI'I' onling courses: g
T'Llrll'rr::r "augﬂ-:s jons: :
Il|
\
BN, 4%
.!.v# kY &




ProgrammeClass: BRA Y ear: Second | Semester: Fourth

Course/ paper-11 (B)

|
i Course Code: F 104027] l _ Cowrse Title: Consumer Behaviow
(Course outee: nes: The -:hj;-.:[_x._ ol this paper is 1o Jeli:"'-‘ the basie hpow I_c-_u_!!_:: ahoat the consamer Behaviour
Ciedhins: 3 . Compulsory
| Max. Mirks: 2575 Min, Passiog Marks: 1)
_ Total Mo. of Lectures- Tutorials-Practical (in hours per week): L-T-P; 3-3-0
i o =
Ma. of
U'nit Tapics Lasctuans
Totel=20
CB. Consumer research process.CR models; Economic model, Fayeho-
I analytic model, Sociological mode], Howard & Seth model, Nicesia mode], $

Enpel-Kollat-Bleckwell model.
Individual determinants: Perceplual process, consumer ImminL ArOCCsS
n Intreduction. Cencept, impotance und scope of CB, nesd for studying,

consumer anilade 'l”nrmq:lnn attitude measurcment, mezning and nature of
_'].ErE-.JI'IEI.lIt‘-' se Feomeepl.

Influences & Consumer Decision mak: ng: Family, sefercice group, persoral,
]| social and ¢ alvural n? Tuence oo LH Consumer Dlecision F1E|-.I"'-' Prioess, A
Consumer Communication process, consumer sa tisfaction,
Industrial Ruying Beheviour: Participants, chasacterisiics of industrial
v marsets, foczors influencing incustrial murkets, stuges af indusirial buying 7
process, Customer gnd mmkcnng_farr-.n::-. -
q'lgy:' <l Readings: EE—

L. Suja R. Nair, Consumer Belundeur in Indias Perspective

=

2, Sechifiman & Kenuk, Consumier Behavigur '
3. Lovden & Bira, Consumer 3chavisur -

4. Bernet & Kasarji, Consumer Besaviour
bugﬂ“-:‘e-ll Continuous Evaluation Methods,

qugg:-a.cd = |LII'."d]':I'Il u'tll"e Coxirges:

funher SLIEE_LE iors: -




Coursa/ paper-12 (A)

ProgrammeClass: BBA | Yenr: Second . Semester: Fourth

Course Code: FOT0A03T | Course Title: Investment Analysis & Portfclio Management

I Rk |

and purtiolio managementub ect 3(A)

[Course awcames: The objeciive of this paper is to ::_-_i?.r-l'.nsh bagic knowledge about the investment analysis |

Credics: 3 Lo pu sory

Miax, Marks: 25475 Win. Passing Marks:

Total Me. ol [.l'_'l'.'ll.II'L‘:E-TLI1_-:,|1‘iflh-F'ﬁ|_-l‘_"[-i_:_‘J_|_| {in hours per week): L-T-P: 3-2-1

L

LInit Topics

o, of
Lectures

Total=10

dnvestmerts: Mature, scope, objective und Process of imvestimenzs analvss,
I conczpt o return and risk analysis, messurement of return and risk: Systemaric
and Linsystermatic Risk,

Investmert Allermasives: Tnvestment instrumen: of Capital Markel ard Money
11 Market, Vatuztion of Fixed wrd Veriable seeurities Non Szcurity forms of
fvestmert, Government Securitics, Mutual Fund, Real Estare and Gold

=

Fundamental Anelysis: Eeonomic analysis industry aralysis end company

i lana 3I.'5|5.Te|;hnx_al -ﬁ.na.l}'ﬁ._u: ].‘i:_l}:_]:-i: ndizators, indices and moving averaae
applied in technical analvsis. Frficien: Market Hypothesis: weak. semi-simone
it sTrang markel and its testing lechnigues

IP'-':‘T-:'J“'-?' Muragement; Meaving, impertance and objectives of ponfolio asd
v t‘.t‘.utfclliu menegement,  Risk  and  Refurn-  Defnition rypes  and
impontance. Porifolio Analysis: Risk Measureiient; Ustimating rare of =#tlurm and
__ stendard devigtion of portfalio returns; Effects of Combining sceuritios:
Sugpested Readings; : — :

1. Security analysis and Poitfulio Managemant by Punithavathy Fandian

suggested Condincous Evalustion Methads:

|3¢EEE:-'1L'L‘- equivelenl oriine conrsss:

Further Supgestions:




| Programme/Class: BBA | Year: Second

Course/ paper- 12 (B)

Course Code! FO10403T Course Vite: Company Lew

Mesler: F[II ith

Course outcomes: The abjective of this paper 5 to give rh: "-a-..r: knowledee abo ut the Company Law

Credits: 3 Compulsory i
Max. Blarks: 25473 Min. Massing Marks
: _ Toal Mo, of Lectures-Tuozorials-Practical (in hours per week): L-T-P: 3-2-1
L i - :
Mo. of
Limal Topics Lettares
Teazal=30
I Introd netion: Definition snd Kinds of Company, Prometien end incorporation of §
Lompanies; Memorendum of Association, Articles of Association, Prospectus.
ﬁlwn:vf. Shire Capital, Members, Transier and I rarsmission of shares, Directors-
11 h . 7
[Managing Lirector, Whole Time Director
L‘apl'tal Managernent; BOrrowing prwers, maort capes and charges . clebeniures,
111 ; 3
{ OHT o % "vh-:‘lln ps-xinds, quorum, sating, resolutions, mnales
IV "-13 ority  Powers  ard minority  rights, Prevantion of oppression and .

I'I'|1'.-|l1'|-.|l'IEIE'EI'I'II“-'I'II.. winding up of companies, i1s Kinds and Conduc

"wllﬂ:-'-;":.ltli HCIldII‘lE', :
I Grower L.C.B., Principles of Medermn Company Law

2. Ramaiya A., Guide to the Companies Acl

Y Singh, Aviar, Compuny Law

i Kuehhal, 5.C., Modern Lidian Conpany Law

Kapoor, N.D., Company Law
‘:- LLu:lL-.. Canrivans Eveluation "~1q_Lh-.m5.

b'ul_-'.l-"i:ir'r.-'i' u,uwal.. i onling COLIT ST

{Fu r[!lur Supgcstions: N




Year |

e

BEBA: Third Year Course Structure
Fifth Semester

l".'1||1.'rT
'lf'fmi_l_,i

Paper-14

Coursel
Paper-13

FPaper Name

FOIQ504T

Suhject Part
Course! [ A
Paper-13 B |

o 7o :
CollfSe/ A

FOI0503T

(R p

[neome Tax

-."L'Iu rhs

| FOI0503T

Co-curricular

Laws

| Awnreness

L 4[.3{"“

_E_ﬁl'r'::lﬁl‘.:r' ACCOUnS
Analytic Ability and Digital

Warketing Communication
Entreprencurship & STk
Busingss Managemenl
Sales Management

Corlit

Industrial Ralations & Labour

lotal

T T T ey TS e L =
FOIOSC4P | Summer Training Project
{ Renort Presentetion and Yiva

| M 25+-T4% a
|OD(25-75) | 3
LOB{25+73) 3
100[25-75) 3
[O0[25-75) 3
1o0(25=7%) | 3

|00} T




Programme/Class: Degree| Yeur: Third Semester; Fitih ==
. Course/ paper-13 (A) |
Coursg Code: FOIOSQIT | _ Coursz Titde: Income Tas

Course outcomes:

The aim of the course is to build knowledze, understanding about income tax gmong the student, The course
seeks 10 give detniled knowledge about the subject matter Sy instilling them basic ideas about Inceme Tax
[T heautcome of the course will be as follows —

(T provide knowledge sbout Income Tax Act.

(Ta provide knowledge sbout gross incame and taxable income. To give an

oyerview aboul dilTerent deductions and exemplicns. ;
"'E','._r'-:.:lh-g.: 3 ' - e ~ Comoulsory B
 Max. Marks: 25475 Min. Passing Marks;
[ B Total Ma. UrLﬁillf’Eﬁ'TEl_C_'r_i;"I.LS-F‘I'u.'::liL:ill {in howrs per week): L-T-F: 2-0-0
 Unit Topics - b s
—_— —— - -T"".' =7
’ Imdian Income Tax Act, 19%61: Basic Cancepls - lncome, Agriculture
1 Ineome, Casval Income, Assessment Year, Previews Yeur, Gross Total Income, Total [neome,
- Perscn, Tax Evasion, Tax Avoidence. . - B
Besis of Charge: Seepe of Total Income, Residence wnd Tax Lishility, Income which does not
i formpart of Tewsl Income. g '
L "Heads of Ineome: Income from Salarics, bcore Trom Hose P aperly. Prefitand Guns orBusiness | 19 |

o Profession, Capital Gaing, Income from ciber sources
Appregation of Income, Sel ofl and Carry forward of lcsses, ded gelions Fom eross tota: Income
1V Computation ofwial Ineeme and Tax Tiah lity, 0

Suggested Readings: ' EK '
(1. Mehratra, HC., Income Tax Taw and Account
(@ Prasad, Bhagwati, Income Tax Law and Practice
& Chandra Mehesh and Shakla DoC, lncome Tax Law aad Broesice
4. Aparwal, B, Income Tax
5. Jain, R.K., Income Tax
Sugpested Continuous Evaluation Mcthods:
In additicn 1o the theoretical inputs the course will be delivered through Assignmenis, Presentation, Groug
Discussionz. This will instill in student & scnse of decision making a:sd practical ‘earning.
SUZRCSIEd cqUIvRIENT ONlINE COMTSER! iivvireiieraresioresiinstiessme oo rmssoeeeseressssrsins
Further  Suggestions:......._._.. S A i - R '

R




:F'rclgrurr_.me / Class: Degree [ Year: Third | Semester: Tifth

Course! paper-13 (B)
z Course Title: MEFE&':"IEE Carmmunicion

| Course Code: FOIG501T |

Cinrse gt omes:

will b ax fiallows
Apply an IMC gpproaza inthe developrment of gnoverall advertising and peomeotionul plan,

CLEN TN CAtion campaipn

*  Enbance creativity, critical thinking znd anSeeal abilily through developing an integrated marketing

Phe aim of the course is to build knowledge, understanding and skills in marketing communication ameng the
student, The course seeks 1o pive detailed knowledge about the subject matter by instilling theri bosic ideas
about IMC and advertising and their role in over all prometion siatesies of the firm. The dutcpme of the course

Credils: 3 Compulsory
- ~ Max. Marks; 25+75 in, Passing Marks:

Tl Mo, ef 1.-:&-!-!EE.-TI_:l:Jrials-F:an:thﬂl {im hours per week): L-T-P: 2-0-0

| Unit Topics

No, of

Total=20

herkating Communication: Meaning and its ohjectives. Integrated Markelng
Communization { IMC): conwepts und process, 1MO promaticn Mix, Advertising -
| heaning, ehjectives its role and functions, Classificution of advemising. seonomic, saciil
ad ethival fssues in advenising, DAGMAR approuwch, STP siralegies in
f.ld'r'fl'li":in_'-',... Adverlising Apencias, B B _
Process in Advertising: Consumer end menta) process in buying, AIDA model, Hierarchy
of etfects model, Intforma on Frocessing model, Advertizing Duodget — Top down and
11 Build up approach, methods of advertising - Alfordable method, arbitrary allocation

rmethod, pereentage of sales method, competitive perity method, Objective and
Task method,

Lectures

=]

Advertising Creativity: Meuning of creativity, Creative strutegry, Creative tactics,
Advertising Appeals, USP theory of creativity, Copywriting: Meaning and Det nition of
11 [Copywriting, The Copywiiter, Copywriting for Print, Copywriting puidelines, Radic
Copywriting, TV Copywiiting, Writing for the Web, Tips for wriling good web content

IV [Media Planning and Strategy: Media Types and thelr charact -ristics.
Hctting]‘u‘[u_{ia objectives, Sleps invalved in madia pianning,
evaluation of madia, media scheduling siratesy, Evaluation of edvertizing elfectivereas
need il purpose of svalsation, pre-testing and post festing techniques, Adverising

research, Ceeision ereas in international advertising,

Sugaeiied Readings:

l. CGeorge E Belch & Michael A Belch Advertising and promation- An integrated Marketing
Commusnication Perspective-Mcliraw Hill Education

2. Chunawala & Sethis : Foundations of Advertising Theory & Practice; Himalaya Publishing House

3. Copley Paul: Marketing Communizetions Management Concepes & sheordes, Cases and Practices:
Butterworth Heinemann Publication,

4. Aaker, David A. et el Advertising Management, PHI,

Supgested Continpous Evaluation Methods:

= In addition to the theoretical inputs the course will be delivered thmuph Assignmants, Presentation, Group

Discussions. This will instill in student a sense of dezision muking and practical learaing,

Sugeested cquivalent onling coursss: ...........
Further  Suggestions:

Gl A o B B b e i b i e b B T B e

e
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__ Programme { Class: Degree | Year: Third | Semester: Fifth
Course/ paper-14 (A) .
i Course Code: FIOS02T | Cl:rurs;.-‘:_Till-E:_f_' nireprensurskip and small |:"-|‘-ii_-f-_=_'§-='_- managemen:
Course outenimes: ' [

The aim el the course s 10 develop conceptl of entreprencur and enireprencurship among the stedent. The
pourse seeks fogive detailed knowledge about the subject matter by instilling them basic ideas zbaut
erilreprencurshipand small businesses, Che outcome of the course will he as follows

T provide kaowledpe about entreprencurial concept

To provide knewledge abos entrearenershis development, EDPs and suppart svstem

To give an overvies abot gesject and praject ceporl preparation -

To Zive an overview about the sma. | busiresses

K Creditar 3 ~ Compulsory
Max, Marks: 25+73 Min. Passing Marks:

Uatal Mo. of Lectures-Tutorials-Practical (in Il|:||:||~¢._|.1-|:r week): L-T-P: 2-0-0
ik ' Mo, of Lectures
M rit Tapics Total=30

' Ertreprencurship: Concept, Rule & Imporance in Indian Econarmy o

I'hzories of Emreprencisshin, Entreprencurs — Fvelution of conge

1 Types of enlrepreneurs, weaits of entrepreneur, entreprencurs Vi g

ranagers, Lntrapeeneurs, problems faced by eroreprenenrs, Worman

sntreprencurs, Rural Entrepreneuss i

Enirepreneuria Drevelopment aod Institutional Suppart System

Entreprencurship developiment, Concept and Significarce,

1 {Entreprencurial Develapment Programmes (EDE), problems of EDP, g
Instiztional support to entreépreneurs, Arrangemen: of finance and
suppar ftom financial institutions ) »

Business [dex: Envirommental analysis, Search for businsss idea,

111 ldentification ol projests, Selection of project, Froject farmulation, 2
Project teport, project appraisal, -

(amall Business: Delinitions, MSMED Azt 2006, Syateic Plenning

[ I¥ I:nd Ws-steps for smal:- business, Incentives and subeidies available 10 &

| riatl business, forms of ownership, Repistration as 351

Suggesicd Headinas: 4

1. Emreprencurship 10th Ed {Indian Edition) 2016 by Rebert Hisrich Michael Peters Dean Shephard,

MeGraw Hill
- Khanka, 8.5,; Entrepreneurial Development; $. Chand and ( o,
« Kumnur, Arya; Entreprencusships Pearson Fducarion

4. Dhesai, Vasent; Dyvnarnics of Entreprencurial Development a 4 Management; Himalaya Publishing |

3. Blundel, R. and Lockett, M., Explering Entreprensursaip Pr ctices and Perspectives; Oxtord Pubiications,

Sugirested Continunis Evalumtion Methods: - )

i additiva o the theoretical inputs the course will be deliven 1 through Assignments, Presentation, Groug

Ehizcussions. This will instill in student o sense of decision ma ing and practical leaming,

sugpested equivaler! onling colrses: ... R

(Ferther Sugpestions:

'I,u%




Programme / Class: Degree | Year: Third Semester: Fifth

Coursc/ pElpEH-'hl (B)

Cowrse Code: FO10502T _] Crourse Title: Szles manzpement
Course oufcomes: -
The aim of the course is 1o build knowiedze, understanding and skills in sales monagement among the

student, The course seehs 1o give deailed knowledge abour the subject mater by instilling them basic ideas
about sales management. The cutcome of the cowrse will e as fallows -

Te provideggewiedge shoat sales persarncl and :a?ﬁh:s.manip £ _

Lo provide knowledge about personal selling and focus light on the differenr perspect ves of managing sales
foree,

To give an overview about imporiance of seies foree in organizaticn.
To give un pverview about concepl of distribution channels,

Credirs: 3 ) Compalsory
— Max. Marks: 25 73 Mlin. Passing Marks:
Tetal Mo, of Lectures-Tutorials-Practizal (in hours per week): L-T=1 2-0-0

No, of Leciures
: _ ) Tatal=30
Intreduction 1o Sales Management: Concept, Evoluion af salcs runction, =3
1 Objectives of sales management pesitions, Functions of I
| Sales manager #nd their nelalion with other exacurives |
[ Salesmanstip: Theares of pessonal selling, Types of Sales executives, i ]
1 Crualitics of sales exevulives, Personal selling process, Showrsom d&exhizition, i

Sales Organization and F:e]uu-una..lr Purpose of sales erganization, Types of sales
arganization struzteres, Sales depariment cxremal relations, Distributive astwork
m relations, :

| Sales Force Managenent: Revruitment and Szlection, Sales Training,

Sales Compensation.

L¥estribution Network Maragement: Tyvpes of Marketing Channels, Factors

v allecting the choice of channe!, Types of middleman and teir characteristios, 4
| Cancent of physical distritvation system, '
"'-mgg-..ﬁll.d I'te.ldings, .

1. Candiff, Still, Guvoni, Sales Management

I nit Topics

2. Pradhan, Jakate, Mali, Salesmanship & Pulliciy

3. 8.4, Chunawalla, Sales Managenmen|
Sugpested Cenlinuous Evaluation Methods:
In addition 10 the theoretical ||||:|u:|5 the course will be delivered through Assigmments, Preseatation, CreLp

D:scuszmns. This will instil] in student 2 sense ef decision making and praciical learning.
‘ﬂil.:.g#! ed Eﬁ:iu-mt:nl online conrses;

\Further Suggestions; ..,

Bamamamymy L I O SR e FE




-l.',.-';

Programme ! Class; Degree | Year: Third | Semester: Fifth

Course! paper-15 (A)

_E-IJ WTSE TORT e mes;

knowledee and understanding of Industial Tabour snd General Laws.
v Knowledpee of Industrial Relation framework

Relatien ol
*  Knowladpge about relevan Laws of IR management
*  Competency 1o interpreted and implement the Labour Lows within organization

—

Course Code: Fo |0303T Course lide: Indusiria. Relations & Labour Laws

This course will help students identify and develop an overview of indusrria’ relations. 17 also help in acquiring

o Competency 1o wderstund the imponance of Employee Helation within the perspective of hidustrial

» Compefency 1o use Collective Elargaining and Cirievance redressal Meckanis m

Creding: 3 Compulsary

hdax. Warks: 25+75 Min, Passing Marks:

Tatal No, uFl:ct-._:l'u%-TulI_:-TiaJ;_i-J"TEIl:[_il:'E'. vin Bours pes weekl L-T-P; 2-0-0

Uit "Terpics

Industrial Relatinons: Ro'e Impr.:-nzn-n:n: - Trade Unions - lncustr gl [
dispurtes and their Kesaluticns.

Fastizipative Marogement, SUuciore - Scepe - Collective Bargainiig -

] works Commices - Joint Management Courcils - Pre-Reguaisite for
suecess ul participation - Rele of Goveramenl i Culective Fargain ng.
[rdustrial unrest: Emploves dissafisfaction: - Grievances - Disciplinery
Action - Domeslic Enguiry - Strikes - lockout - Prevention of Sirkes -

m Lockouts. Discipline: Positive, negative discipl 1e, disciphiny procedure,
Absentezism, Turnover, Dismissal

and Discharpe, ]

Mo, ol
Lioaetures
Total=30

Faciories Act: Meaning, Definition - Welfare — Sufely — Health Measyres,
Workimen's Compensation Act and International Labor Oreanization -
Role and Function, General provisions of Bonus Ao

andd Graruity Aot
Suggested Readings:

5. Breenivasen MR - Industdal Belations & Labor legrislariors,

- Aswuthappa K - Human Resouree and Personnzl Managemen:.

« =ubka Rae P - Human Resource Management and Industsial Relatinns

K. Monopps - Industrial Relations, 5. 5.C. Stivastavie Industrial Relution of 1 abour Laws,

Iy

--1 B

_il:lge.r-:s'.-:d Continuous Evaluation Methods: '

Discussions, This will instill in stwdert a sense of decision muking and praclival lesming,

In eddition tw the theoretical inputs the course will be delivensd througn Assignments, Presentition, Groap

| Suppested equivalent_online coorses: ... ... A R e bt e s

Furher Suggestions: ..

-

ok %




_| Programma { Class: Degree Year: Third B

Course Code: FOIOS0ST

= -

Course! paper-15 (B)

ICourse putcomes:
The aim of the course is to build knowledge, undarstanding and skills in the area of company accounts

eimesier: |;| _H'|'|

— L — —

Course Title: Lr_—lpam' Accounty

=u

among the student, The wourse seeks o give detailed knowied ge abour the sahb j=et marrer by instilling

- - : €. s
*  Tounderstand joint stock companes and krowledge sboul shares and debentures

Creditg: 3

[

*  Tohave understanding abou: final accounts and aceounring practices related to amelgamation

Compulsocy

them basic ideas aboul accouning pr actices relevant 1o companies. The cutcome of the ceurse will be as follows

Mex, Marks: 25-73 Min. Passing Muarks:

Ll

Tatal N, of Lecturcs-Tutorials-P'ractical {in hours per wee

eek): L-T-F; 2-0-0

Trplcs

Total=30

Mo, of Lectures

Joint Steek Companies: Its types and share capital, 155,
Forfeiure and Re-issue of shares, Redemplion of
prefarencéshares, 1ssue and

| Rademption of Debemure,

| and disposal ol profiz

LCompany,

Accouning for Aalgamation ul compznies as per Accesnting
Sandard 14, Acvounting for Imternal reconstruction, |iguidari

Firal Accouwnts: Including Computation of managzrizl Remuncrat |

i of

-]

Consolidate Balwwe Sheet of Holding Companies with one

Boceivers Receipt and Fayment Adc.

i

Suggesied Readings:
. Gupa BL. Rechaswamy M, Compary Accounts

1. Maheshwar, SN, Corporate Accounting

3. Mongu LR, Ahuja, Girish, and Sehga! Ashok, Finzncial A cecunting

il 5|'|LI':".|.3. tel. F '|._r\t'1'-ql| | 5. End Ciupta, 5.C. Advenced Accuunts

II|| uddlllnn T::- the L'I m:chcal ||1|:|-1 13 the course will be dJeliversd through Assignmerits, Presentation

subsidiary only, Statement of AfTairs and Deficiency/Surplus,

iWiscussions, This will instill in sTudent o sense of decision making and practicel

E.IggEblr_d equivilent online courses;
_!'J]'tl'u:I Supgestions: ;

. Lirop
lzarning,




BEA: Third Year Course Structure

Sixth Semester

__(H+E)y*

Marks - Credit

HOD25=75)

002s 75 |3
L]
5
3
=]

TO0[25+735)

L0y 25-T73)

0025751 | 3

| Year | Sem | Subject Part Pape ro| Paper Name
- _ = Code
VI | Course/ A | FOIOAHIT | Project Managzment
Puper-14 - — .o
. i Goods & Jervices ax
_ " . R e T -
¥l - Coursel A | FOI0A0ZT  Auditing '
Papoe-17 —
H International Trade
3 2 = — ;
¥l | Course/ A | FOICO03T | Strategic Management
Papoer-18 et :
i Triining & Development

Wi |{_:r~-:'.ur:iu:1-£ar

| Communicazion Skill and
Personality ove E-pm:m

| FDI1D&04P Comprehensive Viva-Voce

Total

"AFTER 50 SUCCESSFULLY COMPLETING 3°VE, AR, BACHELOR™S DEGREE IN BUSINESS

TSI
T Iz

: |
100 [ 3

B0 "| 23

| ADMINISTRATION (132 CREDITS WILIL HE AWARDED

4 W W




| Programme/Class: Degree | Year Third ' Semester: Siath
Course! paper—‘lﬁ (A) _

Course Code: FUI0601T | Course Tille: Project Managemem i

Course sutcones: -

= Sludents will be able to understand the cheracteristics of Progect and Project Management Knowledge

o Thestudents will understend the meragenal process along with tools & wechnicues used in Froject
manggemant Knowledge

{*  Students will understand the sehedul ng and monitoring process n Project. They will be able to applvPERT

| and CPM method for project scheduling

of ~Studenis will understand the perspectives in waich optimune detisions are o be taken in cuse of risks with
:-IJ imed 2oivities 1N project

Credits: 3 | Conmpuleory

r-.-1il"i.".":"_q.-r7+.;_..ﬂ"_1-5 i | r-.-".i" l';-',:l'i-"g-\.il'l__-' M arks:
Tatal Mo, of Lectures-Tutorials-Practical {in hours per week): L-T-P: 2-0-U

| M. of
Umit Taopics Lectures
| Toial-30
Definitions & Cheracteristics of Proceet, Types of Projects, Projectlife Cyels, F o]n:.. |
1 Management Frocess: Introduction, Tools & Technigues of Projeet Mangea | it

Froiect Team asnd Scope of
Project Mamagzmen:, Project €rpanizatinn

Project dentification & Selection: 1éentificetion, Generaticn of ideas, Approaches io
11 Project Screening and Sglection, Fropect Rating [ndexs, Market & Demand Anulysts K
Technigues: Survey & Trend Projzciion
Mlethods. Proimor Risk Mamagemon;
Project Costing: Fundamemal compenents of Project Cost, Types ol Custs Lhreet,
Indirect, Recuerizg, Mon-Recurnr g, Fised, Verable, Wormal, Expedite cosis, Projoct
m Financing and Budgeting: Sources ol inance, Social Cost Benef't Analysis (SCRA) of g
Project, Project Scheduling and Metwork Analysis: St=ps in Project Scheduling and
Metwork design, Introdection to CPM and PERT
Monitaring and Control: Planniia- Monitoring and Contrel Cyele, Project Mznagement
Information System. Mileszone Ana ysis and Tracking Gani chart, Earmed Value
Analysis (EVA): Planned Valuwe(PV), Earned Value (FV), Cost Variance (CV),

v Schedule Yuniunee {3V), Cosl performance Index (CPI, Schedule performance Index | g
(5P1). Proiect Termination: Types of Terminations, Project ;
- _Termingtion Process

[Suwgoeslad HL':1|J||J1.,5.
(L Project Mamagement- A Managerial Approach: Jack . Meredith Drovhill Samuel 1. Mante., Jr {JohnWiley
& Sonsh
Project Management : Mr. Sanjiv Marwah- (Wiley Dreamnilech)
Fr-.‘:-_i':L-l |"r'L“"~EI':| ﬁr., .ﬂ' ‘.l|'l|"i:ﬂ| "1||||1'-:"'.r| rand [plementetion: Chandra Prasarna - ( TMID
...... 1 B Giopalan [ Wiley]
'DL antitative Techn ques in "-r1:|139-_m-:n1 N D Vohra ITMH)
Entreprencurship and Small Business Management : M B Shukla
""-J-I:,|=l::~l d Comtinunas Fyaleion Methods:

In addition to the theorerical III|.-J11~ the course will be delivered through Assignments, Prasentation, Group
Ul'-'-'-lh'-'l'l'-'l'lﬁ TI"I g will |m-L||| in student = SENRL l.':-f L*.'-.*\. s1om muking and practi ical learnina,

-:I'-'_n.l'."..--lr-l
oy
=,
=
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Further S-lli__'z"l::‘itlﬂﬂ‘-: 3 '




| Prﬂ_g!ﬁnnnq-“;l:ag_@lf_gg; !_ vear: Third f = -“E-l:'llll:'.ill_.':'.__ﬁ_il.:'.‘-_'_
= Course/ paper-16 (B)

Course Code: FOIOEDIT | Course Title: Gouds & Service Tiax
Course cutcomes: - -
The aim of the course is 1o build knowledge and understanding about GST among the student, The
course seeks o give detaled knowledpe sbout the subject mater by instilling them basic ileas aboul
35T, The outceme ol the course will be as follows —

To provide knowledge about indirect taxes before GST.
To provide knowledge about reg'stration and documentation process under GST.Tu
give an overview aboul lia exemplions, ¢ -

€
I'o prve an overview u__l:.|||;:-|__|l ﬁ_liq*.E ol GSTHR,
Crodits: 3 o Compul sory o
Mian, Marks: 25473 Min. Passing Marks: =
Taral No. of Lecrares-Tutorials-Tractical {in howrs per week): L-T-P: 2-0-0
| Mool
rit Topiees Lectures
| Total=30 | |
Introduction : Conativutional frimewssk af Indirect Taxe: before OST{Taxation Fawers of Union &
fate Governmemy, Concepl of WAT: Meaning, Varionts and Methods: Major Defocts o the
| I tructers of Indirect Taxes pror o G317 Overview of GST ; Structure of GST (S0ST. COST. -
g LTGST & 1GSTE GET Couneil, o
: Supply of Goods amd Serviees - Delnition of supply: Fluce of Supply: Incra-5Stare and Ineer-5tae
E;FP'}'; Composite end Migsd supply; lmport and Export; Sopplizs of goods and seeviom Hable Lo
reverse churaed; Time of supply: Mil raed supplies, Fera mted supplics, ’
1 Exziipled supplics & ™on-CAT supplics, !
Resistrafion and Docwmentation: LAY Registrutizn-Persans lizble o
N1 registration; Compulsory registration; Frocedure of Registraticn; Exer ption from Registraiion,
L nposition Scheme. i

i B) Ducumentation- Tox Invoice; Bill of Supply; Receint YoucherPavment ¥oocher, Relam
Woucher; Dehil Mote; Credit Mote. Refurns: GSTH 1 and GSTR 2, hlonchly ¢ Cuaredy Fetern,
Aninual

Retwin; Tirne ard procedurs of iling of Returms.

Input Tax Credit: lntroduction, Conoept 3 Input Service Distnbuzar, Legal Formalities Tur an 1503,
Distritution of Credit, Claiming Inpu Tex Credit for inputs goods, Claiming Input Tax Credit e
HCapital Croods

lgilrhlﬁﬂ! of Tax= (a) Througn lrput Tax Credil (u) By gash 7 2onk oftergenceation of enline Challon,
-Way Billt Imroduction, Freparmiion of E-Way Bill, Impadant Pointsfor Transpoiter [
GET Perdal; ntrduction, G5T Eco-avstzm, O5T Suvidha Provider

G517, Uploading Invoices N 3

Iy

Suggesied Kendings:
1. Anendaday Mishre GST Law & Procedure, Taxman.
L. Goods and Service Tax Acts.
3. Relevant Goods and Services Tax Rules. Mty Tar dssoziores Rasics of GST Tavman
4. Fublicztion ooy GET by the Institue of Chartersd Accounams of Tndia [www. icai.ong)
5. Publication en GST by the Certral Board of Excise and Customs (www.chee aig).
b Mitya Tax Associates Basizs of GST Taxman

Sugpestec Continuous Eveluation Methods: : ==

| S x 1 ; j § i =

ilnruddtt_lun la the hecreticel nputs the course will |::~.': :_;ull'r'trnd through Asstgnments, Presentation, Group
Discussions, This will instill in student o sense of decigion making and practizal learn'ng,
Sugpested eguivalent online courses: ........... R

Further  Suggesiions:




| Programme/Class: Degree | Year: Third l_ Semesler. Sixch

£ Course/ paper-17 [A) -
Lourse Code: FOI06OIT _ Course Title: Auditing

|'T'¢:-unn: OUTCOmIES:

(The aim of the course is to build knuwledge and undarstanding about Auditing emong the student, The
outcome of the course will be as [ollpws —

To provide know led ge aboat Acditing end its different rypes.

To provide knowledge alsal audit procedure and audit of limited companies

| Students will get an ovelfagw ubout special audit recent trends in auditing. -
| st 3 - Comr pulsory
Max, Marks: ii_ +15 | Min Pssing Marks:
. Total Mo, of Lectures-Turodials-Practical {in hours pes weekl: L-T-P: 2-0-0)
Linit ;o s Nt:-._ 1I:-f Lectores
. Lotal=3u

Introduction: Meening and objeetives of Audiling, Tvpes of ArdiL
I Interral Audin, Audit Programme, Audit Hatsbook, Routins Checking

= ars] Test Checking . B k ]
. Internal Check system: Internal Comtrol, Aadit Procedure: Youzhing, .
Verilization of Assets and Liabilities. =
Aucit of Limited Companies: Com pany Audilor - Appointment,
1] [Pewers, Duties and Liabilities, Auditer's Kepor and Audi T

etttz
Special Audit: Audit of Banking E';'_'"IFIEﬁiI'_“':-_ Audi of Insurance
Con panies. Audits of Educational Institutions, Audit of Cooperative
I Socicties, EMciency Audit, Social Awdilete. [y
Regent trends in Auditing: Nanre and Sienificance of Cost Audit, Tax|
|AT, Managemen Audit
buggmlerl Rl.ml.’lmgs
1. Basu B.K., Aninsight with suditing

(. Giupta Kamal, Conterporary Auditing
suggesiad Continuous. Evalugtion Methods:
In addition 10 the theoreticel inmuts the course will be dalive-ed 15 rough Assignments, Presentation, Group

Discussions. Thig will insall in student 4 sense of decision making and ] ﬁclil.,dl leamninge,
Suggested eyuivalent online courses:

If'Ll rlhl:r Huq‘;:&.hﬁna

e L L I T o o S




Programme/Class: Degree Year: Third : Semesier: Sixth

Course/ paper-17 [B)} |

Course Code: FOLOSOZT | Cooprge Title: loermatonal Trade I
Course onieomes: y . '
The aim of the course 15 10 build knowled pe and understanding about Internationul Trade among the
student, The cutcome of the course will be as follows —

= To provide knowledge about different methods of international trade.

#  To provide krsveledge aboul mtemational econontic mstilutions,

: : : - .

= %ﬁ‘ndcnl& will zel an overview about India loreign trade and Tadia’s trade policy.

Credits: 3 | _ Compulsory
Mien, Marks: 25475

Total Mo, of Leciures-Tutorials-Practical (in howrs per week): L-T-P2 2-0-0

Min. Passing Barks:

; N of Lectures
L nit Tapies Total=30
B Introduction: Bases of intermatioml trude, internutionsl trade theorics, -
| drivers of intzrnztional trade, ||'_‘=.Tmi||'.r|3 Fow e, recenl trersds mowarld i
- vade. 2
it [Farcign trade: Foes'an trade & economic growth, balance of trads, .
balance of prymems, freetrle, forme and restrictions.
International econamic institutions: IMF, Worle Bank, W IO (in
111 bricty, Regional economic groupinigs - NAFTA, FLL ASEAN, 7 .
SAARC, ‘
India’s foreign trede: Recent irends in India's toreign trade, ' |
v istitutional imfrastruemire tor expor promotion in India, projects & % |
consullancy exports. Trade Policy: Indin's Trade palicy, expon : [
&3sislance, maskeling plam for exports.
Supzested Hendings: a

E."j"._ Varshney & Bhattocharya, Inwematicnal Marketing
E-Sugg-:ited. Comlinueus Eveluation Methods:

In adcition (o the thearetical inpurs the course will be delivered through Assignmznols, Presentation, Geoup
Discussions. This will instill in student a sense of decision making and practicsl learming,

%Eugl_.:ﬁlcd equivalent aniine courses: -

B w0 B i o o 0
e

{Further Supeestions:




€

Progrumme!'C |<|'_~*:. Drepres reur: Third Sernester: ixih

Course! paper-18 (A)

Course Code; FOTGA05T Course Title: Strategie Mzanepement . |
Caurse outcomes: - R
[The aim of the course is o build knowledge and understanding about Strategic Managamen: among the
student. The owcome of the cowrse will be as Tollows -

» Todevelop learning and analvtical skills smong the students 1o solve husiness problems and provide
srrategic soluions,

L

»  Thacourse aims to acqueint the students with nature, szope and dimensiors of Bisiness Policy and
Atratery Management Prooess,

Credits: 3 Compulsory

bl Mlarks: 25+75 Miin. Passinge Masks:

Total o, of Lectures-Tuworizls-Practical (in hours per weck); L-T-PF; 2-0-0

Uil Lok | Mu, of Leviures
mi AHL: [ Tutal=31

|"' hat s E-LmlE T Whiat ars Suamg ¢ Intent; Missicn; Cilhiectives and
| Gl [uhut.:.. Proeram; Budzet; Frocess of slenggic mana zines 1, &
Lavels of strazegy |
léentifying strategic 2lternatives of bugingss; Enviponmeatal appraizal

Intermal enviromment; key Success Focters; Bole of Resources,

11 Capabilicies and Cone Competencies; Competitive Advantage to g
Campetilve Strategies; WEIC Mode!, External snvironmential
AT .||_'.-h|h :'E STEL

Congept of Yalus Chain, SW .'".I'ullj-‘IE- I'oals cad 'J';::._'hn.q._:.f toi
Stratogic Analysis — TOWS Matrix; Gergric Sizalegies; Competitive
Strategies - Poiter's 5 Forces ~1L'IIJ-.: i The Experience Curve, Grand

'?-lrﬂl“l.'-' BCO "-]atru-. Funcziznal Stratesies, Global entry strategics

ol e

111

C'FL-;I'II.JI.[I-\..IFI ruciure; Resource Allocatis am;, Projects amsd Procedural
issues. Infepration of Functieral Plans. Leadership and corporang

‘Suggested Readings: .
[T, Lawrence, B, Javch and William F. Glueck; strategic Managaiment and B.j.:.u.l::;.*:.] iy, - WMuGraw — Hi

|._L-I'"h.l‘ ':ut:t:-:sl s o

kT culture; Evalwtion and Contral: Crgartzstional Svstems and &
Technigues of Sraepic Evalcation snd Coniral of Performance znd

Feedback.

B. Wheclen & Hunger, Concepls in Strategic I'-.'litnag.t rert and Business Policy, 12" edition, Pearson
Educarion.

9, Kazmi, Azhar, {2008), Straregie Management and Business Polizy, 3id Bdition, Moty il Bducetion

10, &, Bnindvazan., Sratepic Managemen: the Indian context, Prentces Hall of India

1L L. M, Prasad - Stratepic Management - Sulran Chend

Srepcsied Continuous Evaluation M ethiods; ' ]

[n addition to the theoretical inpuls the course will be delivensd through Assignments, Presertation, Group |

D'-lh’-"-IEEJ'-'-"n. Thig will instill in stucent a serse of |'|E:i‘|¢.||:|r| i |,|_L1 1 E -nd practical Icarming
blggmt-:n‘l cuivalent anjine coursss:




ProgrammeCluss: Degree [ Yean Thid | Somester: 5 xih -
Course! paper-18 (B) S '
___ :HT“IL_IFEL-IHC: FOIOGOIT Course Title: Tranring and Developnen
Course outcomes;
*  The fizld of Training and Development and it rele in optimizing performance
= Applying theoetical convepts and models W irining design,

«  Designing training interventions using a variely of methodulogies.
o FEvaluating the effectivencss of training & development imerventions.
*  Agsessing whether treining & developinent is o viable career opsion.

Credite: 1 g ~ Compulsory £~
[ Max. Marks: 25+75 i, Possing Mlarks:

Total Mo, of Lectures-Tutorials-Practical { in houes per waekh L-T-P: 100

o of Lectores

ol U .. e, Tetal3l
Introducrine: Concepts and Rationale of Training and Develapment;
| Cifference berweer Training, Development & Fduestion, averview of | 7

training and development systems; organizing 1mining desartment: |
training and development poli ics; Requisites of Efective Training
Training Meeds Assessment { MAY: Meaning of TNA, Purpose and

i1 Methods of TNA, the Need 2 sessment Process — Orvaari aationl 7
Analysis, Persan Analysis. Trsk Analysis, Ouput of TRA, Learning
Theanes.

Desigming, Conducting & Evaluation of Training Pragram: Areas of
training, Types of rraining System's Approzch 1o Trefning, Tratning
Methads, Designing a traiving program, contents & scheduling, study
i raterial, selecting & Ilri:ini:r, deciding method of training, Types of
lewcking Adds in Training, Training Evalvation & Metods of
I'raining Evaluation, Training Effectiveness Muodels - Kirkpatrick
Muddel of Troining Effeciivensss, CIRO Model
Exéculive Drevelopment: Importance. of Exeoutive Bevelspmsan,
leps in the arganization of a manzgement Development Zrogram’
I Executive Development Program, Methods' Technigues ol :
Management Development Program, Spesial [ssues in Troining & |
Davelopmen: — Legal lssues, Cross Cultural Preparation, Managing
_|Workioroe Diversity, Sensitivity Training, Succession Planning.
Susmested Reslings:
12. Ko, Ravmond A and Anitabh Deo Kodwani, Fmplovee Trairing and Development, Tata MeGraw HillL |
Sth Edition, 2012,
13. Rao V3P, Human Resourse Munagement, Excel Dooks Peblication, 3rd Edition, 2013
14, Relf, P and lidai Pareek, Training for Development, Sage Publications Pvt, Ld
15, Jack L Phillips, Hand kool of Traiming Evaluation aind Meusurement Seihods, Routledpe.
16, Dayal, Lhwar, Mansgemen: Training in Crganisations, Prentice |l
Suggested Continuous Evaluztior Methods:
In addditivn 1o the thearctical inputs the course will b delivered theaugh Assignmens, Presentation, and
Group Discussions, T ais will ‘nstill in siuder g sense of decision making and practieal et rmnizg,

Supgested cquivalent orline courses: R g R L e
Furiber SUERESHIONS!  ...ooeeiniocs A e ; _|






